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1. E£EOBE Financial summary

2025/9/30 2026/9/30 2026/3/31
61nAH [E0E: 554 610 A HIEELE 1208 [E0E: 554
(&%) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)

HMEFEERESE (PBR) Price-to-book ratio *1 2.30 +0.55 2.10 A0.20 2.25 +0.27

HRAMUNZSER (PER) Price-earnings ratio *2 20.04 +3.35 16.65 A3.39 19.27 +0.42

BRERFIED (TSR) Total shareholder return *1,2%3 120.0% - 110.7% = 117.9% -

*1 20254 3 ARDH(E2,699. 5/ & EAECEH *1 Total shareholder return (TSR) has been calculated based on the
share price of ¥2,699.5 as of March 31, 2025.
[ LEERIBIR B A TOPIX] [Benchmark: TOPIX Net Total Return Index] [119.4%] - [159.9%] - [134.6%] -
(F./Yen)

1 #RE = DH#EFIZE (EPS) Earnings per share 82.47 127.2 94.49 114.6 158.35 110.5

B EARLHEBHFIEE (ROE) Return on equity - - - - 11.6% +1.0%

BTFEAFIZRE (ROIC) Return on invested capital *4 - - - - 4.0% +0.2%

HREEAIX b Capital costs *5 - - - - 5.6% A1.1%

BEARIR K (WACC) Weighted average cost of capital *6 - — - = 2.6% A0.4%

(&M Millions of Yen)

DI —THERS Total Group transactions 2,613,739 109.7 2,846,592 108.9 5,392,143 109.4
II5E Retailing 168,722 109.5 178,001 105.5 354,169 109.2
JA4>FvY FinTech 2,483,320 109.6 2,708,540 109.1 5,118,341 109.4
HE Eliminations 38,303 - 39,948 = /80,368 -

75 LUNEE Revenue 136,427 110.1 146,973 107.7 276,862 108.8
[Uh—U>TLRZ1—] [Recurring revenue] *3%7 [86,582] [106.1] [95,713] [110.5] [181,228] [108.9]
II5E Retailing 39,138 109.1 40,140 102.6 81,037 107.3
JA4>FvY FinTech 97,289 110.4 106,833 109.8 195,824 109.5

paliat it Gross profit 119,506 109.5 130,256 109.0 242,276 108.8
[Uh—U>TLRZ1—] [Recurring gross profit] *3%7 [78,537] [105.9] [87,939] [112.0] [165,057] [108.9]

Bl orilEs S Gross profit margin 87.6% N0.4% 88.6% +1.0% 87.5% A0.1%
58 - Web Store - Web 87.5% A2.1% 87.8% +0.3% 87.5% A2.1%

RGEERU—NEIRE Selling, general and administrative expenses 93,110 106.3 99,419 106.8 192,065 107.8

[=E S Operating income 26,395 122.7 30,837 116.8 50,211 112.8
II5E Retailing 5,144 156.9 6,530 126.9 11,196 130.2
JA4>FvY FinTech 25,429 113.8 28,339 111.4 47,039 106.8
HEX It Eliminations/Corporate A4,178 - A4,032 - A8,024 -

REFI Ordinary income 23,058 117.3 25,377 110.1 42,650 106.8

BARE (CIRE I DHFIZ Net income attributable to owners of parent 14,825 122.0 16,755 113.0 28,476 107.1

(¥ Share)
BRI RE (B zbR<) Average number of shares (excluding treasury shares) *4 179,771,678 95.9 177,332,237 98.6 179,827,380 96.9

* ERE RR—DICEBLTEDFET,

The notes are on the next page.



*2 O —TD [BEES 3> &EIER h—1U—2031] (CBVT, HEHRFIED (TSR) (F. 2031F38H(C2025F38HALL200% U LZHELTHDET.

*3

*4

X, p.25~27<B8E>RELT I3 /IR h—U—2031ICDVWTESSEBLEEN,

CHUTHE, 2025F3AFKDKME (2,699.5M) ZEEL U T, 2031E3AMCHITITESRTZEH L TEDEY,

In our Group’s “Management Vision & Strategy Narrative 2031,” we aim to achieve a Total Shareholder Return (TSR) of 200% or more by the fiscal year ending March 31, 2031,
compared to the fiscal year ended March 31, 2025. For details, please refer to "(Reference) About Management Vision & Strategy Narrative 2031" on page 25-27.

Based on this, we have calculated the progress toward the fiscal year ending March 31, 2031 using the share price as of the end of March 31, 2025 (¥2,699.5) as the benchmark.

Fil(Gp.23EER<ZE 0.
For more details, please refer to page 23.

APTERRBOBEL ICH VT, FBITHERREN SER T 2ESHREICE. BERAMBIPEES JUKINTSESOPEENMRE Y 2HAMRZEHTHEDFY.
(20274F38H8 ZB2MU+4H8 133,280, 20264388 482,135, 20263881 SE2MM+H] 482,135)

Treasury shares excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2027 2Q 133,280 FY2026 482,135 FY2026 2Q 482,135)

*1~7(F Non-GAAPERRTY . tERIFE. p.22 <SE> Non-GAAPIEIRIC DWW TZEIBRIIZE U,

Items % 1-7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. VI —THEuRE

Total Group transactions

2025/9/30 2026/9/30 2026/3/31

618 BIEELE 618 BIEELE 1218 BIEELE

(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY (%)
NG5 Retailing 168,722 109.5 178,001 105.5 354,169 109.2
EETF> N Fixed-term tenants 129,149 109.8 137,824 106.7 272,296 110.6
AR~ Events 8,063 139.1 10,445 129.5 17,448 130.8
EC E-commerce 11,612 103.6 12,288 105.8 24,778 102.1
SHILEAT > bE Consignment-based tenants and others 8,484 89.2 6,503 76.7 15,886 85.3
E3pEE=ES Related businesses 11,411 114.5 10,939 95.9 23,758 108.6
JA>FvY FinTech 2,483,320 109.6 2,708,540 109.1 5,118,341 109.4
H—ROLZw b Card credit *1 2,406,645 109.8 2,631,168 109.3 4,964,038 109.6
(53E] - UMREURS) (Total transactions for installment and revolving payments) (231,635) (111.3) (248,647) (107.3) (473,229) (109.5)
H—RFrvS o Cash advance 70,236 103.7 71,023 101.1 141,317 102.9
IT 1 IT, etc. 6,437 104.0 6,348 98.6 12,986 101.6
SHE Eliminations 38,303 - 39,948 = /80,368 -
Aast Total 2,613,739 109.7 2,846,592 108.9 5,392,143 109.4

*1 [H—ROLZY K] @ 23vE2J0L2y b GHEINERE. AH - 5 «) &P—EX (RELVED) O&FHETTY.

"Card credit” is a total of Card shopping (outside of Marui Group, Marui and Modi) and Service (including Rent).



<8E>hHh—RILSY NHUREANER (Reference) Card credit transaction volume

2025/9/30 2026/9/30 2026/3/31

6184 AL 61 H RIEELL 1258 AL

(f&M.7100 millions of yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)
FKEAL Rent 4,781 115 5,366 112 9,832 114
EC E-commerce 4,222 106 4,622 109 8,881 106
WAL E 17354 Large-scale commercial facilities 4,709 100 4,902 104 9,721 102
ERIFALY (BEE - AHREISE) Regular payments (communications fees, utilities, etc.) 2,327 110 2,451 105 4,786 108
RSNV IA—FTAA Travel &entertainment 2,459 112 2,738 111 4,942 112
A—=)\—-.a>E= Supermarkets and convenience stores 1,811 114 2,032 112 3,750 115
BFIYR—Fv—> E-money charge 832 103 863 104 1,653 102
H—EX (RELVBFE) Service (exclude rent) 162 122 192 119 356 115
EDAth Others 2,762 122 3,145 114 5,718 121
ait Total 24,066 110 26,312 109 49,640 110

* BIEEEE. DHEORBELZEITOTVSIES. UAICHRUEBIEEREBIEENTSNET,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.



3. 5L Revenue

2025/9/30 2026/9/30 2026/3/31
618 BIfELE 61AH BILELE 1258 BIfELE
(B, Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)

ST Retailing 39,138 109.1 40,140 102.6 81,037 107.3
EETF> Fixed-term tenants 20,351 105.9 21,065 103.5 41,923 106.1
AR~ Events 1,824 149.1 2,297 126.0 3,771 136.0
EC E-commerce 3,941 107.8 4,389 111.4 8,312 107.4
SHILEAT > hNE Consignment-based tenants and others 1,609 89.3 1,447 89.9 3,271 89.5
[E3pEE=ES Related businesses 11,411 114.5 10,939 95.9 23,758 108.6
J4>2Tv0 FinTech 97,289 110.4 106,833 109.8 195,824 109.5
E - URFEN Finance charges on installment and revolving payments *2 31,486 107.4 39,073 124.1 68,993 115.8
PIEEEESSE8! Merchant fee 29,914 108.2 32,662 109.2 62,153 109.3
H—RFrvI IR Interest income on consumer loans 11,350 102.9 11,404 100.5 22,741 102.8
EERENML Liquidated accounts receivable 3,500 284.4 941 26.9 A1,735 -
TmEMLEERE R Gain on transfer of liquidated accounts receivable 8,167 172.5 5,972 73.1 8,167 102.0
EIEER i Amortization of liquidated accounts receivable and others *3 N4,667 - A5,030 - A9,902 -
H—EXUA Service revenue *4 14,598 115.3 16,400 112.3 30,684 113.5
FKEIRAE Rent guarantee revenues 10,396 114.8 11,860 114.1 22,313 112.9

IT it IT, etc. 6,437 103.9 6,350 98.6 12,986 101.5
a5t Total 136,427 110.1 146,973 107.7 276,862 108.8
[UH—USPTLRZ1—] [Recurring revenue] *1x7 [86,582] [106.1] [95,713] [110.5] [181,228] [108.9]
UBH—UD LR a—t&R Ratio of recurring revenue 62.6% N2.1% 64.3% +1.7% 64.6% +0.2%

*1 FlEp. 23 SR ZELN,

For more details, please refer to page 23.
*2 93E| - URFERICE. RENLEEEZSTHE - URESHNSOFT LIS ZLEH L THEDET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.

*3 REMLEBEIEZRRN SDONE] - URFERUNGS SBRERMEN & U TR LIS L DERLTHEDET . BERBLICDNT(Ep.18<EZ>EIEREL (URILESD - BE) (CDWTZ=
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.

For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Receivables (revolving and installment payments)” on page 18.
*4 T4 2FvICHIFD [H—ERA] G, ELCREFEY - EXDFERNZRLIC, H— REREEZEVTHIETYI .
“Service revenue” in FinTech segment is mainly sales revenue consisting of guarantee fees for rent guarantee revenues and card annual fees.

* %7,8(F Non-GAAPIEIRT I, 5tEIE. p.22 <EE> Non-GAAPIEIRICDWVWTZI BRI ZEL\.
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

CBRIZEN,



4. 55 E#¥FIZE Gross profit

2025/9/30 2026/9/30 2026/3/31
618 BIFLE 61 H HIELE 12nRH BIFLE
(87 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)

5T Retailing 26,900 104.8 27,894 103.7 55,868 104.7
EETF> b Fixed-term tenants 17,807 103.0 18,702 105.0 36,742 103.3
AR~ Events 1,780 145.8 2,101 118.0 3,609 130.5
EC E-commerce 3,280 105.4 3,570 108.8 6,960 105.7
SHILEAT > bE Consignment-based tenants and others 1,402 88.6 1,263 90.1 2,816 89.0
E3pEE=ES Related businesses 2,629 107.1 2,257 85.9 5,739 108.5
JTA4>25v0 FinTech 92,606 111.0 102,361 110.5 186,408 110.0
2 - URFEHR Finance charges on installment and revolving payments 31,486 107.4 39,073 124.1 68,993 115.8
DNERIESFER Merchant fee 29,914 108.2 32,662 109.2 62,153 109.3
H—RFrv>y Interest income on consumer loans 11,350 102.9 11,404 100.5 22,741 102.8
(=il Liquidated accounts receivable 3,500 284.4 941 26.9 NA1,735 -
TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 8,167 172.5 5,972 73.1 8,167 102.0
EERELD fh Amortization of liquidated accounts receivable and others N4,667 - A5,030 = A9,902 -
H—EX Service revenue 14,598 115.3 16,400 112.3 30,684 113.5
IT 48 IT, etc. 1,754 114.5 1,878 107.1 3,569 106.8
a5t Total 119,506 109.5 130,256 109.0 242,276 108.8
[UA—U>DLRZa1—] [Recurring gross profit] *1%7 [78,537] [105.9] [87,939] [112.0] [165,057] [108.9]
UB—U LR —HR Ratio of recurring gross profit *8 64.7% N2.0% 66.6% +1.9% 67.1% +0.3%

*

-

Flldp. 237 BRZE,
For more details, please refer to page 23.

* %7,8(F Non-GAAPISIRTY . 5TEIE. p.22 <EE> Non-GAAPHEIRICDWVWTZ I BRI IZELN.
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



5. IRSGEENRU—REHE Selling, general and administrative expenses

2025/9/30 2026/9/30 2026/3/31

618 HIELE 618 HIELE 125A HIELE

(B M. Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)
RFEEEE Sales promotion expenses 21,526 103.8 24,022 111.6 45,181 106.3
RA> hERA Card rewards 18,981 103.5 20,802 109.6 39,029 103.6
IRFEBIBE Sales administration costs 20,732 108.0 22,248 107.3 42,728 106.0
A& Personnel costs 18,208 100.1 18,682 102.6 36,228 101.9
B = Equipment costs 9,291 97.5 8,992 96.8 19,193 100.0
BT EENE Depreciation and amortization 7,096 116.5 7,384 104.0 14,469 112.5
= (= Provision for bad debts 11,756 115.7 13,223 112.5 24,136 119.7
FIRRRIBREI HEIEA Provision for loss on interest repayment - - - - 1,522 -
oAt Others 4,498 122.7 4,865 108.2 8,606 112.0
= Total 93,110 106.3 99,419 106.8 192,065 107.8




6. EOA>MBEER Segment information

2025/9/30 2026/9/30 2026/3/31

61 A8 HIEELL 618 BIELE 1218 HIEELL

N5E Retailing (&7 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)
FE_bUREE Revenue 42,837 109.5 43,762 102.2 88,383 107.4
[=E T IEA Operating income 5,144 156.9 6,530 126.9 11,196 130.2
EEFEE Operating income to revenue 12.0% +3.6% 14.9% +2.9% 12.7% +2.2%
TIOA> NEE Segment assets 210,081 84.8 195,791 93.2 203,998 79.7
T EAFIZER (ROIC) Return on invested capital *4 - - - - 4.2% +1.1%

JTA42FTVY FinTech (BAM.Millions of Yen)

Fo LURZ Revenue 98,074 110.0 110,300 112.5 197,412 109.1
(=EEA Operating income 25,429 113.8 28,339 111.4 47,039 106.8
SRR Operating income to revenue 25.9% +0.8% 25.7% N0.2% 23.8% N0.5%
TR NEE Segment assets 854,916 105.3 945,892 110.6 870,023 112.6
T EAFIZER (ROIC) Return on invested capital *4 - - - - 4.7% AN0.1%

* k4ld. Non-GAAPIEIR T, STERI(E. p.22<BE> Non-GAAPIEIRIC DWW TZITSRIZE.

Item %4 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EESEWEROBE Summary of consolidated balance sheet

2025/9/30 2026/9/30 2026/3/31
AIEELE AIEELE AIEELE
(&5, Millions of Yen) YOY(%) YOY(%) YOY(%)
f=E i Operating receivables 686,252 102.7 783,853 114.2 713,685 113.3
ZRREHE Installment sales accounts receivable 617,159 107.1 697,059 112.9 635,676 118.5
2Xxae Operating loans 69,093 75.4 86,793 125.6 78,008 83.7
(BrERELER) (Liquidated accounts receivable) (365,648) (118.3) (330,102) (90.3) (365,967) (97.2)
BIEEE Fixed assets 319,901 106.6 305,979 95.6 307,188 97.3
BB Investment securities 45,598 113.0 38,977 85.5 39,226 84.3
BHTFaf Interest-bearing debt 724,105 106.0 820,244 113.3 716,251 112.5
(SRt ERR ) (Excluding Convertible bonds) *1 (724,105) (106.0) (770,244) (106.4) (716,251) (112.5)
BH2&XK Shareholder's equity 250,177 98.2 231,436 92.5 244,186 99.2
weE Total assets 1,138,769 104.5 1,206,712 106.0 1,141,276 108.3
b i = Ratio of liquidated accounts receivable *9 34.8% +3.2% 29.6% A5.2% 33.9% A3.5%
BHTaE EREIEL Ratio of interest-bearing debt to operating receivables *10 105.5% +3.2% 104.6% A0.9% 100.4% AN0.7%
(BEitHERRE) (Excluding Convertible bonds) *1 (105.5%) (+3.2%) (98.3%) (A7.2%) (100.4%) (A0.7%)
Bo &R Equity ratio 22.0% AN1.4% 19.2% N2.8% 21.4% N2.0%

*1 ERMtHE(E20264F8 A (CHAT L2203 14 1 — OFZEVSRIAN IR ER R PAIEME (€00 —/R>1—0MCB) TY.

Convertible bonds refer to the Zero Coupon Convertible Bonds due 2031 issued in August 2026.

* %9,10(&. Non-GAAPIEIETY . 5tEIIE. p.22<EE> Non-GAAPEERICDWLWTEI BRI IZEL),
Items % 9,10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. VI —THEURE

BIEELLHER®  YOY change in monthly of total Group transactions

48 5H 6H 78 8H 9H 108 118 128 18 2R3 3R ]Et
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERE Total Group transactions 110.5 111.7 106.3 109.6 107.5 108.0 - - - - - - 108.9
N5 Retailing 1126 111.8 95.8 107.1 101.0 105.0 - - - - - - 105.5
JE&H - Web Store - Web *1 110.3 113.7 97.8 106.9 104.0 104.4 - - - - - - 106.2
BEFIE Store - Web(Existing stores) *2 116.7 119.3 103.1 113.1 109.3 109.5 - - - - - - 111.9
PES FinTech 1104 111.8 106.7 109.7 107.8 108.0 - - - - - - 109.1
H—ROLZwy bk Card credit *3 110.8 112.3 1069 109.9 108.0 108.1 - - - - - - 109.3
SAEBINER IS Card shopping (Outside of Marui Group) 110.1 112.0 105.8 109.3 107.1 107.3 - - - - - - 108.6
KEIAL Vit Rent, etc. 112.8 112.7 1124 112.2 112.3 112.2 - - - - - - 112.4
H—RFrys>d Cash advance 100.4 98.9 100.7 103.1 100.1 103.7 - - - - - - 101.1

*1  [/E&H - Web] (& INSEDEMETF> b AR~ EC, HILAEATF > NEDOSFHETY .
“Store - Web” is a total of Fixed-term tenants, Events, E-commerce, and Consignment-based tenants and others.

*2  [BUFIE] (3. PASHIERZE

ZBRNZIETY

“Existing stores” is defined as figures that exclude the impact of closed stores.

*3  [A—ROLDY K G 23vESIILSy b OMBINEE. It - BT ) EU—EXR (REWLWED) O&FHETY.
“Card credit” is a total of Card shopping (outside of Marui Group, Marui and Modi) and Service (including Rent).

-11-



9. /5%

[ERIHIR S

Transactions of Retailing by store

2025/9/30

2026/9/30

2026/3/31

658 AIfELE 61H BIELE 12nH BIELEE SoimEE (m)

(BHH./Millions of Yen) 6 months YOY(%) 6 months YOY (%) FY2026 YOY(%) Sales floor area
EFESIL Kitasenju Marui RIRED Tokyo 19,347 105.2 20,013 103.4 40,557 104.2 35,300
B Shinjuku Marui *1  ERIRED Tokyo 14,217 99.5 17,432 122.6 30,125 105.8 30,590
R J7=U—E0 Marui Family Mizonokuchi w8 Kanagawa 11,898 108.5 12,653 106.3 25,088 109.3 32,260
We bk EC 11,612 103.6 12,287 105.8 24,778 102.1 -
BEE)L- Yurakucho Marui RIRED Tokyo 8,544 109.6 10,193 119.3 18,714 111.3 18,500
EEBILA Ueno Marui RIRED Tokyo 8,764 123.6 9,850 112.4 18,577 125.8 16,390
BLEIIL1 Hakata Marui fafE R Fukuoka 6,991 147.8 8,659 123.9 15,241 148.9 15,000
RAEILA Namba Marui KBRAF Osaka 6,372 130.0 8,384 131.6 13,637 123.9 17,000
RRE] )L Kinshicho Marui RIRED Tokyo 6,939 106.2 7,732 111.4 14,974 108.1 22,990
BT EE Machida *1  ERIRED Tokyo 6,986 103.2 7,312 104.7 14,504 105.0 21,270
HEBIE Shibuya *1 ERREP Tokyo 6,274 133.9 6,850 109.2 12,398 121.8 9,840
RIWAT7ZU—& Marui Family Shiki BEE Saitama 6,094 103.2 6,441 105.7 12,862 105.5 18,900
FEET« Totsuka Modi w8 Kanagawa 4,577 99.6 5,264 115.0 9,485 102.6 16,580
ERFTILA Kokubunji Marui RIRED Tokyo 4,801 100.4 4,901 102.1 10,178 100.5 14,300
BEEAIILA Ebina Marui w8 Kanagawa 4,104 119.5 4,797 116.9 8,644 117.2 19,500
REVILA Omiya Marui BEE Saitama 4,399 122.2 4,694 106.7 9,405 119.3 13,970
BT L Nakano Marui RIRED Tokyo 3,869 113.1 4,247 109.8 8,407 113.0 4,950
ESFEFILA Kichijoji Marui RIRED Tokyo 3,095 106.0 3,416 110.4 6,859 108.8 11,950
MEILA Kobe Marui FER Hyogo 2,389 107.9 2,828 118.3 4,943 109.3 6,940
BEm<)L- Soka Marui BEE Saitama 2,544 108.7 2,704 106.3 5,299 110.0 16,530
HMET Kashiwa Modi 1 FER Chiba 2,215 118.0 2,663 120.3 4,827 126.6 10,590
BETET « Shizuoka Modi B2 Shizuoka 1,152 81.5 1,320 114.6 2,535 97.3 5,540
RIS AR Marui City Yokohama *2 SR Kanagawa 6,319 104.7 - — %2 12,613 101.4 -
*1 FBTILAE [REE] [PRYOR] TA>] O3 HHER. [RIL1] [E501 O28BZREBEULTEDET.

Fz. EBTILA(F202258A28H(C—EBHAR L. EBET A DHERDTHEDFT,

BE. ML (320256 7R278(CAEL. HET 1 DHERDTHEDFET.

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida includes "Marui" and "Modi."

Shibuya Marui was temporarily closed on August 28, 2022 and only Shibuya Modi remains open.
Kashiwa Marui closed on July 27, 2025 and only Kashiwa Modi remains open.

*2 RIS T ERF. 20268:2H28H(CHEWzZLE U,
Marui City Yokohama closed on February 28, 2026.
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10. AlE - BELEHRUEHMOMESRE YOY change in number of customers and sales per purchase

2025/9/30 2026/9/30 2026/3/31
614 61 A 1208
(%) 6 months 6 months FY2026
N Number of customers coming to stores 105.7 98.1 104.6
B R Number of purchase 108.2 103.0 107.9
E=3=Liii] Sales per purchase 100.9 103.8 101.6

11. Hh—RE{E# Number of credit card members

2025/9/30 2026/9/30 2026/3/31

HIEZE HIEEE HIEZE

(73 A./10 thousands) Change Change Change
Hh— RreBHAS Total 811 +38 851 +40 830 +41
TLEFLA—-R Premium cardholders *1 378 +27 417 +39 398 +34
ISFFH—R Platinum cardholders 19 +3 22 +3 21 +3
T—)LRA—R Gold cardholders 359 +25 395 +36 377 +31
TLET LH— REEHER Ratio of premium cardholders *1 46.6% +1.2% 49.1% +2.5% 47.9% +1.8%
[FE] ZISEIDH—R EPOS cards that support "Suki" *2 126 +25 153 +27 138 +26
(472 ] &SRS D0— R Ratio of EPOS cards that support "Suki" *2 15.5% +2.4% 18.0% +2.5% 16.6% +2.5%
Hh—RRE> 1T Share of credit card members *3 7.7% +0.3% 8.2% +0.5% 7.9% +0.4%
RRED - FER - HR)E Tokyo, Saitama and Kanagawa prefectures *3 16.2% +0.3% 16.4% +0.2% 16.4% +0.4%
HRED - BEIR - )’ Other than Tokyo, Saitama and Kanagawa prefectures *3 5.0% +0.4% 5.5% +0.5% 5.2% +0.4%
FHREEH New cardholders 43 +5 44 +1 87 +6
FIRRH (SETEAR) Active cardholders (fiscal year) 503 +24 529 +26 571 +28
FIAZR Ratio of active cardholders (fiscal year) 62.1% +0.1% 62.2% +0.1% 68.8% 0.0%
BHEREH (1 FEFA) Active cardholders (for a year) 558 +26 587 +28 571 +28
= Ratio of active cardholders (for a year) 68.9% +0.0% 69.0% +0.1% 68.8% 0.0%
XA H—REK Ratio of main card *4 - - - = 22.6% +0.6%

*1 [FLEFLA—RRE] F TSFFREET-ILRKREBOAHTT.
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2 MFE] ZBEBIDN—RE. P2A - 5—LFZ2HR0ETDOASRL—23>H—RTY. Flll(Ep.29~32<E8E> [IFE] ZHIEIT DI N— RICDVTZEISRIZZ.
“EPOS cards that support 'Suki' ” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About EPOS cards that support 'Suki' " on page 29-32.
*3  HN—RRBEIITE BBEARSBSH7EERRATEOANOZIBEUVEHULTVETY.
Share of credit card members was calculated using population figures from the 2025 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
*4  [RA>H—RE] [F. IRRA— RFIAZEDSERETDI3%ULICHEDZZEETIRIAN— RTREITDIREDERELTHD. 2031FE3AMFTIC35%EBEELTVET,
“Ratio of main card” is defined as a percentage of active cardholders who use EPOS card to cover at least 33% of their household expenses, with a target of 35% by the fiscal year ending March 31,2031.
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12. E%(&EH Operating receivables

2025/9/30 2026/9/30 2026/3/31
AILELE AILELE AILELE
(&75M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
Lt = Installment sales accounts receivable 617,159 107.1 697,059 112.9 635,676 118.5
(mEbEEZS0) (Including liquidated accounts receivable) (905,676) (108.5) (966,890) (106.8) (932,807) (108.3)
2E - URIAL Installment and revolving payments 346,903 101.0 393,522 113.4 392,010 113.9
(mEbEEZSD) (Including liquidated accounts receivable) (485,655) (107.4) (513,600) (105.8) (499,439) (106.4)
1 - 2@ R—FX1EHALE Ef%?iﬂ%bégf\:ae'r'\rt"?nnfomt:aném%sﬂ;"nej'others 270,256 116.1 303,536 112.3 243,665 126.6
(mEbEEZS0) (Including liquidated accounts receivable) (420,021) (109.8) (453,289) (107.9) (433,368) (110.5)
EXEHEEE Operating loans outstanding 69,093 75.4 86,793 125.6 78,008 83.7
(RELEEZS0) (Including liquidated accounts receivable) (146,224) (102.6) (147,065) (100.6) (146,844) (101.5)
&ast Total 686,252 102.7 783,853 114.2 713,685 113.3
(mEnbEEZS0) (Including liquidated accounts receivable) (1,051,901) (107.7) (1,113,955) (105.9) (1,079,652) (107.3)
(&7, Millions of Yen)
FRIRRIERG I HEKS Allowance of loss on interest repayment balance 4,072 61.0 3,698 90.8 4,506 86.3
(%)
BEIE Ratio of bad debt write-offs *1 %11 0.95 +0.11 1.03 +0.08 1.85 +0.21
2025/9/30 2026/9/30 2026/3/31
HIEE HIEEE HIEE
(7310 thousands of Yen) Change Change Change

1LASRONE - UMD (SIRFSHE) Balance of installment and revolving payments per customer *12 41.7 A0.1 41.4 AN0.3 41.6 A0.2
1 AEEDEEENRES Balance of operating loans outstanding per customer *x13 24.6 0.0 24.5 A0.1 24.6 AN0.1

* % 11~13(%. Non-GAAPIEETT,

StERE. p.22 [ <BE> Non-GAAPIBE(CDU\T] BTS20,

Items % 11-13 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
*1 BEIE(E. 2026F3F8AF4M¥EEALD. URIKER L DB (CIEET D eHREBEZRVVETELHLUTED., BEHBECREETHEHUTHEDET,

Ratio of bad debt write-offs is calculated excluding guarantee business in order to more accurately assess risk levels, starting from the fourth quarter of the fiscal year ended March 31, 2026,
and prior period figures have been recalculated on the same basis.

-14-



13. #&EHEEREE Investments

& L AMERNE  Investments and depreciation and amortization

2026/3/31 2026/9/30 2027/3/31 2028/3/31

12nRH 64 H 1218 12nRH

(B7M.Millions of Yen) FY2026 6 months FY2027 FY2028
&R (BEEET LER) Total investments (Capitalized amount) 17,985 5,413 16,000 24,000
RERE (BARE) Capital investments (Property and equipment) 14,189 3,055 9,000 9,000
VIO (BREEE) Software investments (Intangible assets) 3,193 1,831 5,000 6,000
KEIEE (BAALKE) Forward-Looking investments (Intangible assets) *1 603 526 2,000 9,000
SRATE R E Depreciation and amortization 15,818 7,958 17,000 18,000
ANHNBEARGE (BIESE) Human capital investments (Intangible assets) *2%3 9,708 6,192 10,000 11,000

1 [RRIRE (BAARE) | . HANRE CHREE thosastETT.

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc.

*2 EROBEMRICDBNDAMADIRE| & [NNWERRE| EER

items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [AMEAEE] (CEEREBTEENFET,
"Human capital investments" includes expense items.

-15-

. TERDAME - IARMAREICIR., FRBERFINDRECAMERICEND S AMFEZEDERZEMULTHEDET.

"Investment in human resources that will lead to future corporate growth" is defined as "human capital investments". In addition to conventional investment in human resources and R&D investments,



14. BFIFEE Interest-bearing debt

2025/9/30 2026/9/30 2026/3/31
AIHARZE BIEARZE RIHARZE

(7M. Millions of Yen) Change Change Change
FERRMEAE Short-term loans 74,805 +39,785 75,798 +24,992 50,805 +15,785
aOX—2v)L - R=)(— Commercial paper 61,000 +51,000 53,000 +22,000 31,000 +21,000
& Straight bonds 110,000 A10,159 100,146 - 100,146 A20,013
i = Convertible bonds *1 - - 50,000 +50,000 - -
RHEIfEAE Long-term loans 478,300 +7,000 541,300 +7,000 534,300 +63,000
a5t Total 724,105 +87,625 820,244 +103,992 716,251 +79,771
(Bt ERR ) (Excluding Convertible bonds) *1 (724,105) (+87,625) (770,244) (+53,992) (716,251)  (+79,771)
BHTaE SXEiELL Ratio of interest-bearing debt to operating receivables *10 105.5% +4.4% 104.6% +4.2% 100.4% AN0.7%
(B ERE) (Excluding Convertible bonds) *1 (105.5%) (+4.4%) (98.3%) (A2.1%) (100.4%) (A0.7%)
D/EL->7 Debt/Equity ratio 2.91% +0.31% 3.5(% +0.6f% 2.918 +0.3%
*1 BRMtHEIS 202648 8 (CHAT U7z 20314 1 — O ZESRIR IR BRIk FHOMEHHE (€0 —/R>1—0OMCB) TY.

Convertible bonds refer to the Zero Coupon Convertible Bonds due 2031 issued in August 2026.
*  %10(&. Non-GAAPIEIETT, stEIIE. p.22 [ <EE> Non-GAAPISIEICDLT] ZZBRIZE,
Item %10 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
2025/9/30 2026/9/30 2026/3/31
61 H AL 61 H BIfELL 121 H AL

(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2026 YOY(%)

ZIFIR Interest expense 2,636 185.3 4,338 164.5 5,873 170.3

-16-



15. B\EREE (URILE>D - HE) [CXDHE

(B M./ Millions of Yen)

Procurement through Liquidation of Receivables (revolving and installment payments)

FER SREHAR] TSRIEIE SERER mEMUEERER EERENMD (5T

Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables ' Amortization of iquidated accounts receivable and others (period)
B

gg;tgjzni‘i 2018 g&i;sj;)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 30,000 4,234 0

f/l(;lrs:ﬁ 230)1519 g\iars ?if::f,oans 15,000 1,826 0
Bl

gg;sj;ﬂi(i 2019 gia?sz)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 40,000 7,110 0
Bl

ggi?eii(i 2020 gia?sjg)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 45,000 7,833 340
Bl

22Ifz)tljif;():]r 2021 giall'soljg):onths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 32,000 5,566 486

ggitzeffni(i 2022 g \iars ?if::f,oans 30,000 3,573 395

ggitzeii(i 2022 gia?sjg)?nonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 16,000 2,818 262

le?r?gfog? j iall's1 17;?10nths (iffgifloans 10,000 1,119 136
Bl

ggifeiiti 2023 giall'sl lji):onths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 20,000 3,524 380
Bl

;22:;1352023 :iafszionths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 8,000 1,521 159
Bl

a(:’zrjfz?:)i‘ :\i;sj;ionths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 6,500 1,199 122

i,?r?:gzogfj jiall'sl 17;?10nths (iffgifloans 15,500 1,738 240

ggi:ﬁii? 2024 Zia?sgaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 17,000 2,996 328

égi:i;grﬁzoz4 Ziafsgaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 11,000 1,775 212

?42%3?52?(’))25]5 i iaf gjr)r?onths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 27,000 1,498 514

:?‘?”2525062? Z\iafsjéaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 30,300 4,910 603

ggifeiati 2025 jiall'sl 17;§onths ?pﬁefgifloans 28,200 3,257 581

:?‘?”2225062? Z\iafsjgaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 18,500 3,405 265

ggiszni(i 2026 Ziafsjg)?nonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 15,000 2,566 2

o 5,030

Total
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<8E>EIEREIE (URILE>Y - HEI) (CDWT  (Reference) About Liquidation of Receivables (revolving and installment payments)

(B#] Purpose
CFRESEDEE TR EERUERE Fund procurement geared toward safety and diversification of procurement methods
- TIBIRERADERFGEEE U2, FZELEDZHR(E Diversification of procurement methods through sale to market investors

BREEEITORMNDIZHE Without Liquidation
BERBEZITOIRVES, UINMEIERS K DRE UILBIFER GBIREN TR LRGNt £
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.
FHERARIDRETINGS
42(8M
Aggregate revenue for
procurement period

UiR{EE
258 . 8EM 81EM 8{EM 8{EM 6151 ¥4.2 billion
Revolving 48R ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billion | |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61R) (91A)
(6 months) (9 months)
< BHERENME L I2iHa OFEARM >
Procurement period when accounts receivables are liquidated.
mREbEITO/ZHBE With Liquidation
UNEHEIAR OFIZRARM (O UIBRRIAFN DRI F RS 28 ER E U C— B U T L
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on transfer.
EER SIERMCE (RERE & U TR UGS K DR
Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.
S 4208 —JEEtL FERRAENBAMFLANRA  42/80
Gain on transfer ¥4.2 billion Batch recording Future finance charges on installment payments ¥4.2 billion
s . A
FERR UMRMEE [N EER [ |
300{%M 25818M Gain on HEM 8fEM 8fEM 8fEM 88 68
Procurement | | Revolving S| trenster ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivables i i i i i i i i
¥30.0 billion | | ¥25.8 billion | i i i i i i | groneeeeeeeeeees ;
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(6:0R) (90A)
(6 months) (9 months)
< BEHERBEMEDIERE - »>
Procurement period for liquidated accounts receivables
<PLE& (/A—=) > Impact on income statement (image)
EEREUTHRLENGIICE L 42(80
Recorded in revenue as gain on transfer ¥4.2 billion B N . SEEHRRI D RTINS
55 LIRZSICEHE (5EIURFLHY) 42(8F
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procureme_nF period
8f&m 8fEm 8f&m 8fEm 6f8m ¥4.2 billion
¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 i 2020/3/31 ¢ 2021/3/31 :2022/3/31 i 2023/3/31 i 2024/3/31
4B\ NS N N PN INT
-¥0.4 billion \\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion
\\
N\ SEERMEA & U CEE LRGN SRR

Deducted from revenue as amortization of gain on transfer

* 2018498 (CEME L UNMEIEREMLOFEREM L. 2024F38HCTT L TVDs, 20256388 BIMFHLBEREL TS DERA. 218 p.17 BEREML (URILESD - BE) (CL3ME
The amortization of gain on transfer from the liquidation of revolving receivables implemented in September 2018 was completed in the fiscal year ended March 31, 2024.
Reference) p.17 Procurement through Liquidation of Receivables (revolving and installment payments)

Therefore, it has not occurred since the first quarter of the fiscal year ended March 31, 2025.
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16. #£8# Number of employees

2025/9/30 2026/9/30 2026/3/31

A= A= A=

(A Number) Change Change Change
/NS5 Retailing 1,948 A126 1,407 A541 1,849 A133
(689) (+41) (686) (A3) (691) (+30)
JA>TvY FinTech 1,754 A86 2,065 +311 1,696 A103
(803) (+76) (848) (+45) (820) (+56)
A EIREBPY Head office, corporate management departments 262 A21 291 +29 275 +5
(29) (=) (40) (+11) (28) (=)
&t Total 3,964 A233 3,763 A201 3,820 A231
(1,521) (+117) (1,574) (+53) (1,539) (+86)

* HEHBEMEARTTY.

() AFRFHEDCHTPFIIERERTHD. MEABCEFEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 20274E3RAHAF ¥ Forecasts for the fiscal year ending March 31, 2027
(1) EEZEESTFI Consolidated financial results forecasts

202635 202653
ES AIfELE S AIfELE T8 BIEELE
(. Yen) Actual YOY (%) Actual YOY (%) Forecast YOY (%)

1 RBIEDHFIZE (EPS) Earnings per share 158.4 110.5 94.5 114.6 167.7 *1 105.9
[164.0] [103.6]

Bo BEARZEFIEE (ROE) Return on equity 11.6% +1.0% - - 12.3% *1 +0.7%
[11.8%] [+0.2%]

(BAH./Millions of yen)

DIl —THREIRS Total Group transactions 5,392,143 109.4 2,846,592 108.9 5,885,000 *1 109.1
[5,905,000] [109.5]

N5 Retailing 354,169 109.2 178,001 105.5 365,000 103.1

JA2TV0 FinTech 5,118,341 109.4 2,708,540 109.1 5,600,000 *1 109.4
[5,620,000] [109.8]

SHE Eliminations A80,368 - A39,948 - A80,000 —

Fo_bUNZs Revenue 276,862 108.8 146,973 107.7 297,800 *1 107.6
[296,500] [107.1]

N5 Retailing 81,037 107.3 40,140 102.6 82,300 *1 101.6
[82,000] [101.2]

JA2TV0 FinTech 195,824 109.5 106,833 109.8 215,500 *1 110.0
[214,500] [109.5]

Pl il Gross profit 242,276 108.8 130,256 109.0 261,800 *1 108.1
[260,500] [107.5]

RFEERU—IREIRE Selling, general and administrative expenses 192,065 107.8 99,419 106.8 205,300 *1 106.9
[205,000] [106.7]

[=E TR Operating income 50,211 112.8 30,837 116.8 56,500 *1 112.5
[55,500] [110.5]

N5 Retailing 11,196 130.2 6,530 126.9 12,500 *1 111.6
[12,000] [107.2]

JA2TV0 FinTech 47,039 106.8 28,339 111.4 51,500 *1 109.5
[51,000] [108.4]

SHEX(F2H Eliminations/Corporate N8,024 - A4,032 - A7,500 =

BEMNE Ordinary income 42,650 106.8 25,377 110.1 44,000 103.2

EATE Income taxes 12,853 102.1 7,704 95.7 13,500 105.0

Rtttk E (CIRE I DEFlxE Net income attributable to owners of parent 28,476 107.1 16,755 113.0 29,500 103.6

(MH./Yen)

1B DEREE Cash dividends per share 131.00 +25.0 67.00 +2.0 134.00 +3.0

oM Payout ratio *2 82.7% +8.7% - - 79.9% *1 N2.8%
[81.7%] [A1.0%]

DOE (#%RFEARHXK) Dividend on equity ratio *3 10.1% +2.0% - - 10.4% *1 +0.3%
[10.2%] [+0.1%]

*1 2027F3RMO TR, HIMFHIFROFEN SHEZEELTEDET . TOIZHEEROKIEZ L. H1MFHIFROTEOMIEZ FRICEHLTHEDET.

The forecast for the fiscal year ending March 31, 2027 has been revised from the first-quarter forecast. Therefore, the upper row shows the revised figures and the lower row shows the first-quarter forecast.

*2 BEHMm = REIZDEESE/EPS

*3 DOE = Fg#a%8/#kEEA Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(E P SICfERT P HTRABOER (CHNT, FITERIHN SERI DECHRICE. ZERIMB [ PEERUKIISE S O PEANIMRET 2EAMAEZSHTNET, )

Payout ratio = Cash dividends per share / EPS (In calculating for the average number of shares to use for EPS, treasury shares to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)



(2) #HIR%M Forecasts assumptions

@®© FEIRFWDFE Forecasts of revenue

2026/3/31 2026/9/30 2027/3/31
ESH BILELE ESH BIfFLE Fi8a RILFLE
(B75M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
75 LUNER Revenue 276,862 108.8 146,973 107.7 297,800 *1 107.6
[296,500] [107.1]
N5 Retailing 81,037 107.3 40,140 102.6 82,300 *1 101.6
[82,000] [101.2]
EETF b Fixed-term tenants 41,923 106.1 21,065 103.5 43,000 *1 102.6
[42,700] [101.9]
AR~ Events 3,771 136.0 2,297 126.0 4,300 114.0
EC E-commerce 8,312 107.4 4,389 111.4 9,000 108.3
SHILEAT > hE Consignment-based tenants and others 3,271 89.5 1,447 89.9 2,600 79.5
ESJEESES] Related businesses 23,758 108.6 10,939 95.9 23,400 98.5
JT1>FvY FinTech 195,824 109.5 106,833 109.8 215,500 *1 110.0
[214,500] [109.5]
2E - URFER Finance charges on installment and revolving payments 68,993 115.8 39,073 124.1 79,400 *1 115.1
[79,600] [115.4]
DNERREFER Merchant fee 62,153 109.3 32,662 109.2 67,400 *1 108.4
[67,700] [108.9]
HN—RFryvI>IFIR Interest income on consumer loans 22,741 102.8 11,404 100.5 22,800 *1 100.3
[23,100] [101.6]
BHERENE Liquidated accounts receivable A1,735 - 941 26.9 A3,200 *1 =
[A2,700]
H—EXUNA Service revenue 30,684 113.5 16,400 112.3 36,100 *1 117.6
[33,800] [110.2]
IT {2 IT, etc. 12,986 101.5 6,350 98.6 13,000 100.1
@ HIREDOFHE Forecasts of transactions
2026/3/31 2026/9/30 2027/3/31
ESH BILELE ESH BIfFLE Fi8a RILFLE
(B75M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
JT4>FvY FinTech 5,118,341 109.4 2,708,540 109.1 5,600,000 *1 109.4
[5,620,000] [109.8]
H—RIOLSwy ~ Card credit *2 4,964,038 109.6 2,631,168 109.3 5,442,000 *1 109.6
[5,462,000] [110.0]
H—RFvv>D Cash advance 141,317 102.9 71,023 101.1 145,000 102.6
IT {2 IT, etc. 12,986 101.6 6,348 98.6 13,000 100.1
3 EHEMEEDTFIE  Forecasts of operating receivables
2026/3/31 2026/9/30 2027/3/31
S BILFLE ES BIfFLE Fi8 RILFLE
(B75M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
2E - URhWVER (REMLEIEZSD) Installment and revolving payments 499,439 106.4 513,600 105.8 528,000 *1 105.7
(Including liquidated accounts receivable) [531,000] [106.3]
BEXeMeks (REMtEEZED) Operating loans outstanding 146,844 101.5 147,065 100.6 147,000 *1 101.1
(Including liquidated accounts receivable) [149,000] [101.5]

*1 20273RMO TR, BINFHFROENSHBEZEBELTEDEY. TORDEERORIEZ LK. H1NLRFROTEOREZ FRICEHELTEDET.
The forecast for the fiscal year ending March 31, 2027 has been revised from the first-quarter forecast. Therefore, the upper row shows the revised figures and the lower row shows the first-quarter forecast.

*2 [H—ROLDY ] @ 23vESIILDy b MBS, A - EF «) £H—EX (REMLWVWED) OEHMETTY,
"Card credit" is a total of Card shopping (outside of Marui Group, Marui and Modi) and Service (including Rent). 21-



<B%E>Non-GAAPIBIRICDWT (Reference) About Non-GAAP indicators
*1 HRMEMEESE (PBR) = HiRHKM ./ 1HRETCOHEE PBR = Share price at the end of period / Book value per share
*2 HMEUNZRER (PER) = BAREKME / 1R OLEAMFIR GERSZEESTIE - BHE)  PER = Share price at the end of period / Earnings per share (EPS)(based on consolidated financial results forecasts and actual results)

*3 HREHBFIEDO (TSR) = (BARAKE + 20264 3 BHADSE 1 AN SHAAETOD 1 ¥REZDECHERDRETEE) /20254 3 BHAROKM (2,699.5M)
TSR = (Share price at the end of period + Cumulative dividends per share from Q1 of FY2026 to the current quarter) / Share price at the end of FY2025 (¥2,699.5)
*4 WTFEARFIRE (ROIC) = WEISHESENG /KTER FIRTEHE - ThHE + EE80E + BR + B - BEETEE + ZEAFRILE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products + Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)
*5 #HREEARIRXL = UROTU—L—b + BB x URITLIZFL *URDTLIETARERNVAIVEEA > TSA REDOHITY, *plEE. BERBEZERALTHEDET,
Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods. * B is adjusted B.
*6 WACC (MEMHIEATIRR) = HEEARIZAN[URTIITU—L—b + Bl x UROTFLZF L] x WfiiEE / (BFITAE + HfiiEE) + BAL— b x (1-8X) x BHFEaE
/ (BRFAE + KMEER) IHMERERE. REREROSHGKNTIREFRCHLE T IPMOTIEZERLTEDFET,
WACC = Capital costs [Risk free rate + f x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1 - tax rate) x Interest-bearing debt
/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.
*7 UBD—UZTLNRI1— = PESIHFFLEABEMEIGTEHEEOZNCTED EHRIRUIA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
*8 UA—USILARIa—lE = UHB-USITLARTa— / (GolhUg [FREFELEMAR] + IREERD [BEBISEETENSVZRELERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*9 RENMELLE = BEREMEE S (BEREE+-EEREEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)
* 10 B FaE EXEEL = BATFaE / EXbE Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*11 BEE = SRHELNE / BREREEERS (RBLEESO) FERRE. RIEERZRVETEEULTEDEY.

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)  * Ratio of bad debt write-offs is calculated excluding guarantee business.
*12 1 AHEZDDE - URIAVWVES (BIRFEEE) = 28 - URLWES (REMUEESD) / PR

Installment and revolving receivables balance per customer = Installment and revolving receivables balance (including liquidated accounts receivable) / Number of customers making payments
*13 1 AHEDEEEMNREKS = BFEEMEARS (RBMUEESD) / SIWPEH

Operating loan balance per customer = Operating loan balance (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP38tZ (Non-Generally Accepted Accounting Principles) : H#tJ)L—TFDBEDREERIBIZEE U TERAULTHDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDEERICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>DLARZa—&F] Recurring Revenue / Recurring Gross Profit
BERETFFLEIBEEISETFELOZNICED S ERRRADZ ET, /INETIHIEHORBESGEIRA, T+ >FTvITEIRAI— RFAICIDEETDIHE - URFHE., h—RFrvyvS 2 IFIR.
KEFRVFESBEREZBLUET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

(RAIBEARIEURZEE & (F]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit
SHEARZ T TR < REALIEBHIHRMIN [CTEZHVOZZEVW TV BE S FIBEEI X ETENS. I TICHREINLCNBZZ|MELZEDT. RROREEZRD L THEALTVWEYT., FEEEBEIRACSVTIE
LR FEEN S RAFNDRINGZEH U, DF - URFEECH— RFv v S D IJRIRCDVWTIRRFRR-, MEEFHE (UH—U>T5) ([CDWTIEH— REZER. RERIICELTE
RAAEZE L ICEHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and

is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) merchant fee, and the number of remaining years of residency is used for rent guarantees.

B UH—US TR 31— EFRHIEHRRBEINSZDE X TS mUF—USTLNRIT D — - BHEH RN
Concept of Recurring revenue and Contracted future recurring revenue Recurring gross profit and Contracted future recurring gross profit
_ LG N0 2EEMBICKRATEZVN— U I LRZa—%
<UA—UYILARZa—DHR> IR#EEHE TR HIRENEE) L LTRA31E 16.3tk
. Breakdown o.f . Recorded as Visualization of recurring revenue from the second year onward as VS'FVZO?
Recurring Revenue / Recurring Gross Profit revens for the “Contracted Future Recurring Revenue” +139%
—  currentfiscal year
<> million yen
W - EsmoFEE oot
C| EERALY SR~ 16.3kt
‘4| Rentrevenue, etc. D 4000 VS.FY2016
I +53%
p— 4%H FRAYH o ARE N 28
- RERE sthyear ks 3000 p =ik I 601{8F
Rent guarantee e HIHE Gross profit T4V TwY 4156080
N forndE=3 2,461 7 &
) BfER. it - %mg‘?ﬁ‘ :dEE Contracted future
g Eﬁﬁ.ﬂ.\b\ﬂ)bﬂﬁﬁl'ﬁ ¥§H’ . Contracted 2000 recurring gross profit
D Affiliate commissions on Future » i
= g communications, 2%H Recurring Retailing  ¥60.1 billon
i utilities, and other AT Revenue FinTech ¥415.6 billion
; regular payments . 1000 . .~ -
- 38 YEERRIRY L ')71_—_')‘/7' Jﬁ—{/ylz'\_:.'—
Finance charges on LR=a— Recurring gross profit
installment and revolving n #‘:E 163 263
ts, etc. ecurring revenue 3 25.3 3
payments, et u T FY2016 FY2025 FY2026
*  REFRIEIEEBEFEL. MEEFER(ERILWN)ED— REMER, EHORSINA FERZNESZE E(CEE *

FELMAIR(CIE. IREERD (BB ETH SHMENICVEEER) 220

Rent guarantee is calculated based on remaining years of occupancy, merchant fee (regular payments) Gross profit includes selling, general and administrative expenses paid by business partners

are based on card expiration dates, and store rental income is based on remaining contract durations
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<BE>SEHORRICDOVNT (Reference) About store trends

mIEDIRR  Renovations

2025/9/30 2026/9/30 2026/3/31
ESAG eI Major store renovations EFESIL Kitasenju Marui BB Ebina Marui EFESIL Kitasenju Marui
FE<IL1 Shinjuku Marui HEFILA Nakano Marui BEETILA Yurakucho Marui
BERY)LA Yurakucho Marui  FEXILA Shinjuku Marui TILATF7 SO Marui Family Mizonokuchi
TILATF7ZU—EO  Marui Family Mizonokuchi TR AUIENILA Namba Marui FESILA Shinjuku Marui
HRET )L Kinshicho Marui = RJILAI7=U—#&0  Marui Family Mizonokuchi  $BRE]7)L-1 Kinshicho Marui
R S FEIBTEIEDIAT  Number of stores and sales floor space
(Fm_/Thousand n) 2025/9/30 2026/9/30 2026/3/31
BARIE&HER Number of stores at the end of period 22J5&H 2155 215
BAREIm A Sales floor space at the end of period  * 375.4 358.9 358.9

* [HARSEIBEE] 3TV (NEPEMIEED) « B O&FTEETCY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.

m ZZHIFZAE Contract Type mIEYIERSF> B Non-retail tenants composition
1% 0% 0% 0% 0%e——— BEFFIE Directly operated
20% e ) o— H{LHA Consignment

Fixed-term rental

Non-retail tenants

Experience focused 32%
Food, services 34%
Events 4%
14.3 22.3 23.3 243 25.3 26.3
FY2014 FY2022 FY2023 FY2024 FY2025 FY2026 14.3 213 2.3 233 243 253 26.3
FY2014 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

* 20143 ABADTIEMER . B-H—EX-ARUNEDSHHEEL>TEYET,

The figure for “Non-retail tenants” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<BES>EEESDI D &EBA M—U—2031[CcDWVT (Reference) About Management Vision & Strategy Narrative 2031

20315 0RIZI00BAECEIFT T, BEESI 2 /I M—U—2031] ZRELTLET. BREEZa> LU TBVLEERBIF. 22hS/\WIFv T+ 20 UTHEER h—1U—Z/EE0.
B3> - A2\ - BERIRZEESED L THRNBBEORIEZRR LU TVWEET,

The Group formulated its “Management Vision & Strategy Narrative 2031” for the 100th anniversary of its founding in 2031.

We will set high goals as our management vision and build a strategy narrative by backcasting from there. We will achieve the creation of social value by linking our vision, impact, and business strategy.

(BEE>a>) Management Vision
UL — T Tl 2031 ECEFEEEES IS EUT [ 1HF2] hERBT HE%] 2BFELRE. (172 H5RE
TBEFEE MEECAE] SVS 2MTAESNS [OR)UEH] OMBCHET BMETHD. —ADEDD

BIEOMER. DED M7 NEENERBES—DOEEDSHNHTT. COREE 3> OERICHIIT, WFEX T 1 2T 99 XRFIRA M ERETSESF2Z

N _ . - _ Retailing X FinTech X Forward-Looking Investment Business that supports “Suki”
CNFETDNGS - T4 2TV - FFRRECLB=M—HDESRIANS, [FE] 2RO, NFPT 1 >F v, s
HARKED ) D)\D, ZUT, EFEDOILSY bO—RREDTRY bEERATS 7S] ZIEIDEDSRIANE FinTech
HRUTOEET, CO [1FS] ZIHETBESFREMC, HRNEBA ) N EHBOMIEHET EEBIC, et ot
PR EESETOERRZHSLET, andworkstylas S \

Our group has established “an economy driven by ‘Suki’” as its management vision for 2031. The economy driven by “Suki”
stands in stark contrast to the “value-for-money economy,” which is defined by the dual axes of “function and price.” s mpn

It represents another economic paradigm where the driving force is each individual's emotions and values—in other words, Retailing desgf;:e;:m

their “Suki.” To realize this management vision, we will transition from our existing business model integrating

Retailing, FinTech, Forward-Looking Investments to a business that supports “Suki,” supporting it through Retailing, Cfcﬂ;lﬁﬁve
FinTech, Co-Creative investment know-how, and leveraging assets like stores and credit cards. We will build the business investment
that supports “Suki,” aiming to accomplish both social impact and profitability while pursuing high growth and high returns.

Services

[BEE R ~—1J)—2031] Strategy Narrative 2031

[ [iFE] ZIMETRESHRR] BBEUTHSITA2/I\T hE. ZOERCHEIFIZHEEUTDOESDTT,
The impact we aim to achieve through our “business that supports ‘Suki’” and the strategies for its realization are as follows:

B [{FE] ZEUTHHLIDIESD., HEDEHANELNBHEE Consumption that expands for the benefit of others and society through "Suki"
[iFes) ZIMETZESRAOEME. [FE] ZETZTET [BHDsH] OMEN [HNDIZH] L0, P
PHT THAROEH] AELED> TV ZETA /W N ERBETISEB T ECHDET, o 08
LHOIL—TD (7] ZRAETBH— RTE ZHAEBL THELEUMBECHMAN TR Bh— ROSEMEALTHO, W | 3P
[N DIz ([T T2 - Bl $BTECULHDRERBUBHFLNG A TOREEN, SBEFITETIEI TV EFBENFES, e
LA TORBECHIER T BT & TR ZIED, (172 ] ZHET 30— RORBHE20314 3 BMIC(E i Forsameonanis i
300FAETHEAL. 20414 3 AHIC[ET—)LRD— RORBEE LESC ExHE LET.,

The purpose of our “business that supports ‘Suki’” is to achieve both impact and profit by encouraging “Suki,” b ‘ f= e

transforming consumption from being “for oneself,” to “for someone else,” and ultimately “for society.” Individuals ' Society

With EPOS cards that support “Suki,” the number of members using our cards that allow users to make donations N

to those they wish to support through their spending is steadily increasing. We anticipate that more and more

consumers will continue to find happiness in donating and supporting others. 7S 2GETIES2RIcED

We will advance our differentiation strategy by responding to the new types of consumers. Our goal is to reach 1 YINT P FIRE R

3 million cardholders of EPOS cards that support “Suki” by the fiscal year ending March 31, 2031, furthermore, Achieving both impact and profits through business that supports “Suki”
to surpass the number of Gold Card cardholders by the fiscal year ending March 31, 2041.
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B [{FE] ZEIDIIT7AF>3vIL - T2/)VD—XA> K~ Financial empowerment that supports “Suki”

LTI —TFCNFTEEOECSERZIGELTETHLLN SBE MIFE] ZBEIDITIFZ7AF2IvIL - T2/ND—A2 hEBL T, INTOADOBEESERZXZEBLTVEET.
INETDIT A >TVIDESHRITIE. AHDEFHNHDREHEZHR L E LIZHIET [MERADHA [CKDILSDY hO—REFETULTEHLRN SBRETOMNREHZLT, tigzrm0g
FE] ZIEIDH—R - AR b - JyXepNtant [ FE) ZIEI21-y b z#C2ERENZBEL CRESEZITVET.

Fle. SBRILAIZEEE. XY— Py, JU-S2RREDEKRRBES(CHID [A—F—H—K] .
[GTNAO—R] Z&8. REZILALET.

Until now, the Group has supported the self-realization of young people. Going forward, we will support the self-actualization of all individuals through financial empowerment that supports “Suki.”

In its FinTech business to date, Marui has issued credit cards through the co-creation of creditability, mainly in metropolitan areas where it has stores. But going forward, we will broaden our target
areas and recruit members nationwide by expanding our rollout based on “units that support ‘Suki,””

[S>H—-XH—FR] . BRATEHHNEADS 2 (CHTD. BEEBLL

which combine EPOS cards, events, and goods that support “Suki,” regardless of location.
In addition, to address the expanding diversity of work styles, including self-employed individuals, startups, and freelancers, we will expand membership through initiatives such as the “Owner Card”
and “Lancers Card.”For foreign nationals working in Japan, we will also expand member acquisition through collaborations like the “GTN Card.”

u STIEEEEE Support strategies
CNETOEESS - P BBRICRDSIAESESE LT, 02/ MIEMT. BUESNIPAEEEN, FE(Hv e S b
FIZSEOR LA TR D (7S] 2B 51y NEMBSOIIC 1 >) (0 N RSO 2 RRUET. = o

Store and sales floor operations.

COIZy MMIFHET 2T ET, TEROEE - ABZHIRU. EENREZF/HET . 5. £EDIHERERADHEGESD.
[ESHEEDMERNNER NS OB EERDET,

Fe, BRI -TEFINFTD XZBUEZRROE LEZHS LT, UXDFEERETES DT Y RNy FiHLDERRED

aH=
(LRI UIEVILA 1+ MEEL T, BRAMORAREDS & EBICT v LR EHERFL TEE LR,
SKETOTTYSIFILAHMOEREEL T, FIILOUXE MFE] ZHETBITY MCEBUTILORRERE U serimBoca . i i ;;Em:kgsss
anning, manufacturing, an Member recruitment
IR DARERMEERIR M T B & COAVILORIT— b et LET. el glpraisbrand prodicts

through customer service
As a new point of contact with customers to replace the independent sales areas and private brands, we will accomplish

both impact and profits by making units that support “Suki” a key pillar of our strategy. These units, which can be operated _ o

) ) . ) TEY M M GRES R IERAN

in a compact space, are expected to attract customers, recruit members, and increase average customer spend and profit Transition to an asset-light business model

margins.By focusing on these units, we will reduce the space and personnel required under the conventional model and
improve operational efficiency. We will also expand into external facilities nationwide to make more efficient use of our store Conventionalsiores ExpEeion ey s sl e
assets and enhance profitability.

KA, EEEA IRIR, ERhE
Furthermore, in our efforts to enhance customer experience through DX, we have newly established a joint venture with Large-scale, high Small-scale, high

administrative costs efficiency
Goodpatch Inc., a leading UX design company, as well as marui unite Co., Ltd. We have also been actively recruiting _—
specialized talent and building an agile development framework.Going forward, we will promote the development of

loyal customers by leveraging the expertise of professional personnel to provide unique experiential value that combines
digital UX with real-world experiences through units that support “Suki.”

m [J0O—] =BUAEEDRE Expression of creativity through “flow”
LHII—-T T BEHEHE. Al&EEE UbhE. EVWDSESRRICED TEBRBRZERENCESZIDZEDNDTES S b A
[J0—] EVWSERSEEL. #B—ADEDOBENN EBRENZEHBMOEHET > TEHELR. s MR
SHEF, FE] ZBET LIRS I-IREEBUTENOD 7] ZHBCENTHAEIEOL, e T2 EABIED T RERA
BIEHZRIBEIDCET. PATT7OFLYS, JII\DREDEIEEEZFNUIZESRAZEILAU. \

s - . 51t %= -~
2031F 3 AFE CICEBIEELXRZ70% U L ICHHD T ETHREMBEOB LEEHS UET, Demfrjl:::r:l%ng?ﬁivity 53% 1 U%~
At the Group, we focus on the concept of “flow,” which comprehensively captures the elements that are important for business, J
such as ability and challenge, creativity and happiness, and have been working to enhance the job satisfaction and ﬂﬁgrgégfl;\tf- é"/";;%’;mt
organizational vitality of every employee. Going forward, we will increase opportunities for employees to apply their “Suki” d - ot _ ol w253
to their work by organizing SUKI Business Pitch and encourage creativity. By expanding businesses D o kaamicdge, g mam o € 2556t

such as ideas, knowledge, and know-how

that leverage intangible assets—such as ideas, knowledge, and know-how, we aim to raise the ratio of intangible assets to
70% or more by the fiscal year ending March 31, 2031, thereby enhancing our corporate value.
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BY—v)L - A2 STLFT—ICLDBENR Business development by social intrapreneurs

HADREREDA I R—S I DRIITIIR. [EHICVRBHISHEEEZIBSNBY—SvIL - 1> ST LF—

(HPIEER) | OFEWERT O, FE] ZHETSESFRI> TR EHAOSEEL T, -

RHIIN—T DI EBAD MFE] ZMESTEDIIET. SR [IFE] 2BELTVEET, :.' ..... oS ey

PEBNZAMBRDIZSD (V- 0L - 4> NSTLF—BRUME ZB/IL. A¥E, PRLaFCEEEREUET. o~ REEE R =2 7asz ok ~
] St M 5 s utsourcing and side j rojects

SR (FRBE DU L —TADAOTOD T MADSIEEL., Ut — T OBEMFECEEN L TVEET, Rt s > S L

In addition to creating innovation with external entrepreneurs, we will encourage the activities of “social intrapreneurs Bl 52— e ?Eﬁﬁ?‘% cOncufgt et ~

(internal entrepreneurs) who can change society while working at the company.” Through co-creation opportunities such as SonE e e, E.‘/*z ............ foese

SUKI Business Pitch, we will combine the strengths of the Group with individuals’ “Suki” and commercialize a diverse : R s:"s:,":ssf‘;:iti”

range of “Suki.” We have established the “Social Intrapreneur Development Foundation” to nurture human resources -] f‘jtj-ff[{e.rfﬁrfi_‘:"f"i e

over the medium to long term and will offer courses for university and junior/senior high school students. In the o

future, we will leverage their knowledge and skills through employment at the Group and participation in projects to
contribute to the business development of the Group.

miFEFUHAE Exploratory domains

el ZEIT2ESRADITO—/UUEICERDEH. FI(E HENSRE MFE) OWRELTOHE] EVWSTF—ITHRTINSAMEEE UBEBREEDT T,

We are working to globalize our business that supports “Suki.” As a first step, we will launch business development initiatives by recruiting talent from around the world under the theme of
“Japan as an Object of 'Suki' in the Eyes of the World.”

[UX0] (&F LR(ICKDERMERIBIMADRIIG) Risks (Response to increased financial expenses due to rising interest rates)

IRZEDIENZE RIAF. DB - URFERCDNTE, 2025F 108 KD FHENERZZBELTVET.
RESHICDOVWTIE, HIFEEFRZERY 2 C & TRENRDERZRD & EEIC, BHORLEEDHS UTERAHE EOMEZREL. SREROIEMINH (CERDEHET .

We changed installment and revolving fees in October 2025, and an increase in revenue is expected. With regard to borrowing rates, we will strive to reduce borrowing rates by shortening the average
borrowing period, while also strengthening dialogue with rating agencies with the aim of improving our credit ratings and curbing increases in financial expenses.

[BARBER EHKFET] Capital policy and shareholder returns nEARRES (265388~ 314384)

2031 3 AHAIC(E. NSRS — M LSISFRRBICIEAR T B REL D, BI XD REITIINEDEEEARLLENS50%E. Capital allocation(FY2026 to FY2031)
LI —THREE T B35% N SMENRIAEND D, 300BHOEAREILZE T3 & CEEBCEARLEX16%ZBIZEIC
NSRS — hDREUZ#ESHET ., HRERTHECDNTIE. 20314 3 BHAICEITTROEIS% U ERHES I & & &g

ABRFGEE

BUMRERA
Growth investments,
including human

HBKEKE Year-end share price = H

Hppa HEEE capital investments
HEEARLE (DOE) 10%&LTVET, e Rt | _— 2,200am
BARSCOVT(E, 6 FMORHESREFrYS 1 - JO-3,500M%, MERES L TEFERC00MEMA. D X% 3,5008 rnar ) PN 220.0bilion
& - BT L OFFIRE(C00fEM. BARBLICE1I 7= EDHRIYEIC300/8M. HIRTIC1,700BRERN TS Core Operating

STEITY, ¥350.0 biltion SI;E"EEE'

ANBEREE L L T700RAZFELTHD. cnNzadlcakiEICATERE. &G51T2,200AERDET.

In the fiscal year ending March 31, 2031, our balance sheet is projected to expand to approximately 1.5 trillion yen. SR E - BIETCOITIZKPL

In terms of segments, given that the equity-to-asset ratio in our Retailing segment is expected to diverge from our optimal level KPIs for achieving high growth and high returns

of 35% to around 50%, we plan to implement capital optimization measures totaling 30 billion yen. Through this initiative, ETHREFE Average annual growth rate

we aim to recalibrate our balance sheet and achieve a consolidated capital adequacy ratio of 16%. Regarding our shareholder EPS *9%:% hprmpey

returns policy, considering our target ROE of 15% or more for the fiscal year ending March 31, 2031, we have set our dividend on equ bl S 240mLE v2400rmore

ratio (DOE) to 10%. The plan of capital allocation is to allocate the core operating cash flow of 350 billion yen over the next six years

as follows: 90 billion yen for growth investments in existing businesses, 60 billion yen for Forward-Looking Investments such as I .__;Yg:.‘zg a3t
DX investments and business development, 30 billion yen for the acquisition of treasury shares for capital optimization, and EPS ma — ,_;:ﬁ";;s 1R 200%~
170 billion yen for shareholder returns. ! !

i 1 | i i i i Share price 200 % or more
2,700m  ¥2700 i T T T N T S I .
We plan to invest 70 billion yen in human capital, bringing the total investment aimed at high growth to 220 billion yen. I B O N R | [
KPI
20314 3 AHAICHITDKPIEPBR 3 ~ 4 18, EPSEERRIFFR 9 %LU £, TSREKRIFFRI2% U LDEHE -
%E;ﬁ@%iﬁ%&)é big_o 25.3 26.3 27.3 28.3 29.3 30.3 313
For the fiscal year ending March 31, 2031, we aim to achieve high growth and high returns with a PBR of 3 to 4 times, P R0 REOE RS Poas Reen Fet

EPS growth of 9% or more, and TSR growth of 12% or more on an annual basis. 27-



<8E> [FE] ZIBIBESRAI>IU—IICDWLWT (Reference) About SUKTI Business Pitch

MFE] ZIMEIDESRRXAU—ILE. BB 7S] ZERCUZESRIATAFT 7RI —THLEXEL. BELEHSITMDEHTT .

2024FENSD2EMT, 240&DHENS152BBEDIGHEN DD ZOHRNSEIUCAD DEMEDBEZIMETED [T2—FATIIRIA—R] 2,

HLOBMZEDETED [ESADIRAD— K] RENBELENE L.

2026FN S (I B EESRRAT A T T DEEZIBHIZECS. 173HDOBEZDOSS13MFFHANSDIEELRD,. RET—VEFH. BER. BEFRESRK(IChIEDFEUR.
SHBEATDU-ILZEBL T, —AVDEDDED [1FE] NSEFNLEEFRT AT 7E2EEIITDIET, FiMBBEORIECHEL TEVDFET,

SUKI Business Pitch is an initiative through which Marui Group provides comprehensive support for business ideas inspired by participants’ personal “Suki”,

with the aim of bringing those ideas to life as new businesses.

Over the two years beginning in 2024, 240 employees submitted a total of 152 business proposals. Several of these ideas have since been commercialized, including the "Museum Epos Card",
which allows cardholders to support their favorite museums and art galleries, and the "Animal Epos Card", which enables them to support their favorite animals.

In 2026, the Business pitch was opened to external participants for the first time. Of the 173 business proposals submitted, 134 came from outside the Group.

The award-winning themes covered a wide range of fields, including space, Wajima lacquerware, and philosophy.

Going forward, through this business pitch, we will continue to challenge ourselves to create new value by transforming the diverse ideas born from each individual’s “Suki” into viable businesses.

m [1FE] ZIMETBRESRI O T—)LDIGEMHEL B [1FE] ZIGETIESRR O U—)LOZES
Number of Applications to SUKI Business Pitch Examples of Winners of SUKI Business Pitch
(8B 7—<®DJ v )L Business Proposal Categories ) Sa2—YFLIKRZAA—F MuseumEpos Card
FffTE
0,
;ﬁfi 2543 %17RM  Launched in March 2025 with donation :
HE 1% AEE  Number of new cardholders b 2T
Sdueaiog ® MUFREA  RITTEGEA AITITHEA
15 A8 over10thousand EUEAE  EOxeEEE  ErEeems
B 8%
I‘/'y_ A 24% - i National Museum  National nstitutes - National Museurs of
Entertainment FE1EEEE  Cumulative support amount ::lf".ri‘r’\ ir;l.::rhe,zdm I:a:rit:g:;: e
AB—Y 8% 1,0005mi8 over ¥10 million o
EEF-B6L :
’ 21% S5 5DIKRZAA—FK AnimalEpos Card el -
Lifestyle - . FYE
26533 %178 Launched in March 2026 with donation

AL RENAFIR—2

. FRRYF¥—
#2026 38 KIRTE T—LE E2
As of March 31,2026 AdventureWorld  Kobe Oji Zoo Nagasaki Bio

IS 583 Total Number of Applications 173 % etk

Nature
& Wildlife
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<8E> [FE] ZIMRIBD—RICDULT (Reference) About EPOS cards that support "Suki" *

MFE] ZEIDH— RIE PIALEET T A b F—AOIHAREEDDSRT A ZRBHAT B IRAN—RTY.

£167dH - REHIS53AA. FIRKB(CHHIBREFLATFTD4ENTBITHDFI. (2026F98RE)

NFE] ZISEI 20— RIE. SNSEDFIMENE <. TR, IRBZODDER/IRMEF T+ VLA MEDLRSICHKAIFRCO-IRXRNTT,

Fz, BENRACL T T ZBRAARBHE(CIDREOB/NT 7> I DEDRADPINZLED D LTVE—HH— RO2~7EEE <. SEBOEBRETET—)LRH— ROLTVIC
BEHREEEWMHTHDET,

EPOS cards that support "Suki" are the Epos Cards which have been designed in collaboration with anime, music artists, video games, manga, etc.
Total 167 projects, 1.53 million members, with new cardholders accounting for over 40% of the total—a figure that continues to rise year after year. (as of September 2026)

They have a high affinity with social media, and as a result, the acquisition cost per card is very low compared to affiliate advertising.
In addition, because it is easy to create enthusiastic fans who join for more than financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards,

depending on future strategies.

B [iFE] BIGETBH— ROLHD B 7| ZISET 30— ROSEH m [FE] RSETBH— ROLTV
Expansion of EPOS cards that support "Suki" Number of members of EPOS cards that support "Suki" LTV of EPOS cards that support "Suki"
) BA) i i
gz 300~
HERER 2= = OUL3 |
Contributions £ 16TRE sports room for
167 projects in total b Bty B 200 i grOWth g

SEM1535A + Nk 138
1.53 million members Only-One Card 111
*26. 95 . 100
7’;)( *As of September 2026 =L B TTHIRY h K
Anime (GeflaE Part1 “Epos Pet Card” I
*vS5U8— 25 TYAVAPEAAS - 17.3 183 193 203 213 223 233 243 253 263 t :313: —i . = d-LF
e Fart2 TYAMAP Epos Card” o e e Gtm) h—FK ISET3h—F H—K
(Actual) (Plan) Classic Cards EPOS cards Gold cards
that support
"Sukill

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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<&E> [iFZE] ZREIS3H—K tE—E

(Reference) Project list of EPOS cards that support

llsukill

20144%F~2024%3H 2014 - March 2024

F4TH  month of release F— REFR Card Title FfTH  month of release H— RE&FR Card Title
20144078 July 2014 F XA RIARIH—R otomate Epos Card 20234018 January 2023 RIIVIRAD— R Pocket Marche Epos Card
20154028 February 2015 @Y I N OR—ORIIRZAN— R Fukuoka Softbank Hawks Epos Card 20234028 February 2023 JUTUIU—TRIAA—R marymarymary Epos Card
20154098 September 2015 HTIAZIRIH—RK CAPCOM Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— K NieR:Automata Verl.1a Epos Card
2016£E03H March 2016 I—I—FOFS—LRAITRIAH—R KOEI TECMO GAMES Epos Card 2023038 March 2023 A== ITRAH—R MOOMIN Epos Card
20174068 June 2017 BT ARID—R Gin Tama Epos Card 2023038 March 2023 FAIOYRIAZTIARIHD—R KYUSONEKOKAMI Epos Card
20174068 June 2017 INSUST— K IRRB—R ParalymArt Epos Card 20234038 March 2023 IS A ROY TFYITRIN—R DROPKICK ON MY DEVIL!! Epos Card
20174098 September 2017 ISIRIAH—R Godzilla Epos Card 20234048 April 2023 > - RESAY—IRIAPD—R SHIN MASKED RIDER Epos Card
20184038 March 2018 T ADEFHRIRIN—R The Prince of Tennis II Epos Card 2023%E058 May 2023 P2 EERPTLWVDIC, T/RAH—R ZUTOMAYO Epos Card
20184108 October 2018 TUFa 7 TRAH—R Precure Epos Card 20234058 May 2023 MirrativI/RAH— R Mirrativ Epos Card
20194018 January 2019 BIBKR [Fate/stay night [Heaven's Feel]] T/RXHD— K  Fate/stay night [Heaven's Feel] Epos Card 20234078 July 2023 INRDT L\ T/RAHD— R Koinu no Koinu Epos Card
20194028 February 2019 AR —=XTRIABD—R Ikémen Series Epos Card 20234078 July 2023 AATIWA—=U— T/RAH—R MapleStory Epos Card
20194078 July 2019 FHO>ASBULIRZAAN—R Sumikkogurashi Epos Card 20234088 August 2023 NARUTO-F)L - &ER T/RAH—R NARUTO Shippuden Epos Card
20194088 August 2019 D> E—XTRIAH—R ONE PIECE Epos Card 2023%F08H August 2023 EAproject T/RXH— R Touhou_Project Epos Card
20194098 September 2019  colyT/RXH— R coly Epos Card 2023408H August 2023 BTHNFFIA TIRXB—R ODEKAKE KOZAME Epos Card
20194098 September 2019 FSA R/I\DXERIKRAH—R PRIDE HOUSE TOKYO Epos Card 20234088 August 2023 [BRXE! ] 2U—-X ITRAH—R "EKIMEMO!" SERIES Epos Card
2020403H March 2020 BREFRIRIAH—R BULLET TRAIN Epos Card 2023408H August 2023 NO COFFEEI/RAH— R NO COFFEE Epos Card
20204038 March 2020 FHOSKETIRID—R Sakura Wars Epos Card 20234098 September 2023  BHIEATIRAH—R CHIMITAN Epos Card
20204048 April 2020 IT7 > UASTRIAAN—R EVANGELION Epos Card 20234098 September 2023 @BHTREDIRIAH—R everyday debudori Epos Card
2020408H August 2020 USwoT ITRAH—R Rilakkuma Epos Card 20234108 October 2023 mofusand T/RXH— R mofusand Epos Card
20204108 October 2020 FHARBHNIRID—R Minna-Denryoku Epos Card 20234118 November 2023 PELVWBBHIFH LI AIRADI—R  WOLFKUN Epos Card
20214018 January 2021 eSS RRAOVIRIAI—R HYPNOSISMIC Epos Card 2023118 November 2023 JSRAFTSIRAA—R NOJIMA STELLA Epos Card
20214058 May 2021 BEMSATRID—R Mr.Osomatsu Epos Card 20234E128 December 2023 MGAT/RXH— R MGA Epos Card
20214078 July 2021 tDOOARFEIRID— R Seven Deadly Sins Epos Card 2023128 December 2023 DI UY—- I 7—ATI/RIAS—R  Versailles Resort Farm Epos Card
20214078 July 2021 NieR CLOTHINGI/RRH— R NieR CLOTHING Epos Card 20244018 January 2024 =IIKE T/RXHD— R Taisei Miyakawa Epos Card
20214108 October 2021 SOOI ARIN—R CHIIKAWA Epos Card 20244018 January 2024 [T ATKEETRIAD—R The Battle Cats Epos Card
20214118 November 2021  ASJILRZ—H—R Heralbony Card 20244018 January 2024 BRI —ILF>F DI XIRIB— R RYUKYU GOLDEN KINGS EPOS CARD
20224018 January 2022 SUPER BEAVERI/RAH— R SUPER BEAVER Epos Card 20244028 February 2024 LB IRRB—R SIROTAN Epos Card
20224038 March 2022 RFZAUGIRAD— R studio U.G. Epos Card 2024403H March 2024 Saucy Dog T/RXH—R Saucy Dog Epos Card
20224048 April 2022 TIGER & BUNNY 2 T/RXH—R TIGER & BUNNY 2 Epos Card 20244038 March 2024 GUILTY GEARI/RAH— R GUILTY GEAR Epos Card
20224068 June 2022 WBF > ATRIAD—R Laid-Back Camp Epos Card 20244038 March 2024 TIRARY hH—R Epos Pet Card
20224068 June 2022 T/RATOGETHERH— R Epos TOGETHER Card 20244038 March 2024 flumpool T/RXH— KR flumpool Epos Card
20224098 September 2022 onBPAIRIAHD—R on chan Epos Card 20244038 March 2024 Cake.jpITRAHD—R Cake.jp EPOS CARD
20224108 October 2022 FUN’S PROJECTI/RAH— R FUN'’S PROJECT Epos Card 20244038 March 2024 TAO>IRAPD—R CHEIRON EPOSCARD
20224118 November 2022 BEVLET IV HILIEZDIFS U —X T/RAHD— K Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 TVZ7ZZ—X [BLEACH FEEMEkE] T/RXHD— K "TVanime "BLEACH THE BLOOD WARFARE" Epos Card"
20224118 November 2022 ELVPCHIRRB— R TOKUBIGUMI Epos Card
%20265F9RIRTE  As of September 2026



202448 ~20255%128 April 2024 - December 2025

F1TH  month of release H— REIR Card Title F47H month of release H— REHR Card Title
20244048 April 2024 RLARLATU IR A—R POMPOMPURIN Epos Card 2025038 March 2025 MSTATBUEAEMRIFIEYIEET/RX— R National Museum of Nature and Science Epos Card
20244058 May 2024 BHEUIEBRSAALREDTEF IT/RXHD— R That Time I Got Reincarnated as a Slime Epos Card 202524038 March 2025 RATEVNWEEDIRAL—R nandemoikimono Epos Card
2024%08H August 2024 HoneyWorks~&RBETEE R~ T/RXHD—R  HoneyWorks ~Kokuhaku jikko iinkai~ Epos Card 2025%03H March 2025 IR A ITRAD—R Licca-chan Epos Card
20244088 August 2024 E/JFAE-—TITRIAD—R PinocchioP Epos Card 20255048  April 2025 AAF0Ov k ITRXHD—R MEDAROT Epos Card
20244088 August 2024 FHTS ITRAH—R Terada Tera Epos Card 2025%05H May 2025 IRDA MIAH— TSy o5 H— IRXB—R  White Tiger and Black Tiger Epos Card
20244088 August 2024 BXEEND UL ITRAH—R Obungu to issho Epos Card 2025058 May 2025 FEELCYCLESA— R FEELCYCLECARD
20244098 September 2024 I aH—J0A— I/RAHD—RK Sugarcocomuu Epos Card 2025068  June 2025 RESAS—00H TRIAAD—R MASKED RIDER KUUGA Epos Card
20244098 September 2024  SADDRIBA ITRAH—R funwarinecolon Epos Card 2025%06H June 2025 JAOZZAUDIRIAA—R Macaroni Empitsu Epos Card
20244098 September 2024 SkyPeace T/RXH— R SkyPeace Epos Card 2025%06H June 2025 RVHIARZID— R DOZLE Corp Epos Card
20244098 September 2024  #&/\5 I/RXH—R yu-hachi Epos Card 2025068  June 2025 RFESTETFTIRID—R NEGIUSAGI Epos Card
20245108 October 2024 ]JQ CARD I/RXR #6&E JQ CARD EPOS Railway 2025%06H June 2025 FINANCIET/RRH— R FiINANCIE Epos Card
20244108 October 2024 BHEETY [hNCEA] ITRAH—R YOSHINO NANJO "KANISAN" Epos Card 20255078  July 2025 VIF—=RT—=)LH—R After School Epos Card
20245108 October 2024 NREIMA—R PETOKOTO Card 20255078  July 2025 FANRS -aoppellal?- TARAH—R aoppella Epos Card
20245118 November 2024 Creepy NutsT/RXH—R Creepy Nuts Epos Card 2025%08H  August 2025 REAL AKIBA BOYZ IT/RXH—R REAL AKIBA BOYZ Epos Card
20245128 December 2024 YAMAPT/RZH— R YAMAP Epos Card 2025%08H  August 2025 OMORI T/RAH—R OMORI Epos Card
20244 12H December 2024 Identity V S8R A IT/RXH—R Identity V Epos Card 2025%08H  August 2025 RTHBUIRIAH—R Nekooji Epos Card
20245128 December 2024 MRIHF<ADFIvF] TRAH—R "Little Mouse's Red Vest" Epos Card 2025%09H  September 2025 HUwTY, TRAHD—R Seju Desu. Epos Card
20258018 January 2025 [BFEX SFZIER] ITRAH—R You Look Yummy ! Epos Card 20254098 September 2025  TVFZZX [ERTEFEEB | T/RRXA— R 1V anime The Fragrant Flower Blooms with Dignity” Epos Card
20254018 January 2025 fpnR>E] TRAAD—R "Gracie Meets a Ghost" Epos Card 2025098 September 2025 EHRIJL—RF—X IT/RAH—R TOKYO GREAT BEARS Epos Card
20254018 January 2025 fmrniFr>voul T/RXA—R "Kaiketsu Zorori" Epos Card 20254108  October 2025 BRIAUF7>X ITRAHD—R Tokyo Aliens Epos Card
2025%01H January 2025 SwIJq— IRAHD—R miffy Epos Card 2025%10H October 2025 TVFZZX [Summer Pockets] T/RXH— K TV animation "Summer Pockets" Epos Card
2025%01H January 2025 Minimal T/RXH— R Minimal Epos Card 2025%10H October 2025 SyFu Card SyFu Card
20254018 January 2025 d1—JLF+Hh—R Euglena Card 20252108  October 2025 WHSODIRAH—R Shiromeguri Epos Card
20255028 February 2025 [F CETHEILEFIRAHD—R] "FC MACHIDA ZELVIA Epos Card" 20255118 November 2025 ST —=)\>F— ITRIAH—R CITY HUNTER Epos Card
20254028 February 2025 KNSR TA—T— IRAH—R "TRANSFORMERS Epos Card" 202524118 November 2025 FRRE—SvH-XTRIAH—R School Babysitters Epos Card
20255028 February 2025 SHRIIRABD—R nmeneko Epos Card 20255118 November 2025 KUTIRD TRANBU LMDz T/RRXI— R The Guy She Was Interested In Wasn't a Guy at All Epos Card
20254028 February 2025 MetaSamurai T/RXH— R MetaSamurai Epos Card 20254128 December 2025 RYU—DJw RY> ITRAHD—R BERRY GOODMAN Epos Card
20254038 March 2025 I EBFSTIARIAA—R Pandorobo Epos Card 20252128 December 2025 FZA MEERDTILF1—L ] IT/RZXS—K TV anime "Record of Ragnarok" Epos Card
20254038 March 2025 HENSETA TRABD—R KAPIBARASAN Epos Card 2025%12H  December 2025 XxxxHOLIC T/RZXH— R xxxHOLIC Epos Card
20252038 March 2025 [FBp—XITRIAD—R pochars Epos Card 20254128 December 2025 BONBO STARSTI/RXH— R BONBO STARS Epos Card
20252038 March 2025 MYATBCE AR EME TR — R National Museum of Art Epos Card 20254128 December 2025 FHEET N TRXHD—R SPACE BATTLESHIP YAMATO Epos Card
20254038 March 2025 MYATBOE AR SYLEA BT /RRI— K National Institutes for Cultural Heritage Epos Card 2025%12H  December 2025 WurtST/RXH— R WurtS Epos Card
X2026F98RTE  As of September 2026
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2026518~ from January 2026

#1TH  month of release 71— R&HR Card Title F17H month of release 71— R&HR Card Title
20265018 January 2026 [#EDDDV7/)\A D] ITRAH—R The Dangers in My Heart Epos Card 2026%F03H March 2026 EDSRDIRIAH—R Animal Epos Card
20265018 January 2026 BEDIL>X IRAH—R Kemono Friends Epos Card 20265048  April 2026 AFEOTHE FAMRBLHCEFRERATISNERATRZO-K  Ascendance of a Bookworm Epos Card
20265018 January 2026 ZEEYAMTVESRRILI 4 > XTI/RRHA—KR  Nagoya Diamond Dolphins Epos Card 20265048  April 2026 S53RN—FITRIAH— R Loveez Epos Card
20264018 January 2026 BARH TRID—R Japan's Famous Castle Epos Card 20264048  April 2026 RESAS—T7F K~ TRIAH—R MASKED RIDER AGITQ Epos Card
20264018 January 2026 -BXRMHEMER->OYD ITRIH— R -SKS- ZIGZAG Epos Card 20264058 May 2026 ENEIE TRAH—R National Theatre of Japan Epos Card
20264018 January 2026 HSZADRE TARIAHD—R Glass Mask Epos Card 20264058 May 2026 BRAHMAN RFEREE TR H— R BRAHMAN Jinmiraisai Epos Card
20264018 January 2026 Bz, HBEOLET TRAHD—R Rent-A-Girlfriend Epos Card 20264058 May 2026 LI <BErAIRID—R Shizuku-chan Epos Card
2026%018 January 2026 ORI B ATRIAD—R Koupenchan Epos Card 20262068  June 2026 EERAKRIRIAD—R Natsume's Book of Friends Epos Card
20264028 February 2026 [2FRUw] ITRIXH—R "synapusyu" Epos Card 20264068  June 2026 TAF -2 IORIRAH—R AINA THE END Epos Card
20264028 February 2026 ABEDHDTTY TRAH—R kawaiiusono kawauso Epos Card 20264088  August 2026 EBEI Y R—LAURIARZAD— R Hokkaido Consadole Sapporo Epos Card
20265028 February 2026 COTENA— R COTEN Epos Card 20265%08H  August 2026 ELBELBrA ITIRAH—R mokmokchan Epos Card
20264028 February 2026 MABSCIRAH—R Nankatsu SC Epos Card 20264098 September 2026 ~ Chevon I/RXH— R Chevon Epos Card
20264028 February 2026 EFAFENTILRZ—H—R Iwate University Heralbony Card 20264098 September 2026 ~ EILF—XIRAH—R Maltese Epos Card
20265028 February 2026 RUNWAY channel 5> RARVISAH— R RUNWAY channel Official VISA card 20264098 September 2026  AIB89ERSITRIAH— R Sendai 89ERS Epos Card
20264038 March 2026 JBUAR BEE G EDNTE (DIVTILERDIBR) THRRI— K puella Magi Madoka Magica the Movie: Walpurgisnachts Rising Epos Card 20264098  September 2026 HIATRIAA—R [FS5OT5] CAPCOM Epos Card "PRAGMATA"
20265038 March 2026 AUwHR - NNT70O-X TRAHD—R ORIX Buffaloes Epos Card 2026%F09H  September 2026 BABYMONSTER I/RZXH—R BABYMONSTER Epos Card
20265038 March 2026 TREASUREI/RXH— R TREASURE Epos Card 20265F09H  September 2026 PETBIOTI— IRAH—R Curious George Epos Card
X2026F98IRTE  As of September 2026
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<&%> [IMPACT BOOK] [CDWT (Reference) About “IMPACT BOOK”

B [IMPACT BOOK 20261 “IMPACT BOOK 2026”

A2/ NI BmD A& LIz [IMPACT BOOK 20261 ZMFE(ICSIE#HiE2026488 (CRIT
WelLFEUR. RF—UMILY —DESHEEDOMFEESS(CEBRNB/EDET DI EZBANELTEDFT.

We published the “IMPACT BOOK 2026", which describes our initiatives related to impact,
in August 2026, following last year's edition.
The purpose of the book is to promote more constructive dialogue with our stakeholders.

HHOI—T(E A2/)\D b GRBERR) CHBOMIIZHS L. HEEDMIE TR,
— AV ED DRREMERNREN N E18 0 TH<HLWEFDH DA LT

[ 47 NERENY 2EE] CVLWSHIRRABEOLES 3 > &BIFTVET. TOERLICHET.
TA 2Ty OZHADIC, AR JyX B—EX, HAE, BHEFFE.
TUTA - 18 - @EHRE. IRTHRBUR [1FE] H#MNDIZD. HRDOEHICDRIND
fHEHF D DZEEHTNET .
SMED [IMPACT BOOK 20261 Tld. ZHittJ)L—TFDEDIEHPEARBIRMRRCIZ.
BESFOHA - ~— HEOFEPIEY - RZEBUT, MFE] ZF > MNFICADRH®
T8, HREDDRMD(CEDISBREENEFTNTVIHIZRBNTULTEDET,

Aiming to achieve both impact (solving social issues) and profits, the Marui Group has envisioned a

new economic vision called “The economy driven by ‘Suki’,” in which the emotions and values

of each individual, rather than functions and prices, are the driving force behind a new economy.

To realize this vision, we are building mechanisms through which “Suki” creates value for others

and for society as a whole through events, goods, services, Co-Creative investment, business development,
and people, organizations, and work styles,with a focus on FinTech. In this “IMPACT BOOK 2026",

in addition to introducing the Group’s initiatives and tangible outcomes, we share stories and voices

from our customers, Co-Creation partners, and employees to illustrate how “Suki” inspires changes

in people’s awareness, actions, and connections with society.

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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% [IMPACT BOOK 2026] (3. TE55M5ZBIZEN,

(BA3EHR) https://pdf.0101maruigroup.co.jp/ir/pdf/impactbook/2026/impactbook2026 all.pdf
"IMPACT BOOK 2026" is available through the following links.

(English) https://pdf.0101maruigroup.co.jp/en/ir/pdf/impactbook/2026/impactbook all.pdf
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[IMPACT BOOK ~4$3Kitfthr~] “IMPACT BOOK: Future Generations Edition”

TERIUAICEII T, A2/N\T MEHHITHOPOETETEFRBHEE LD,
HI"ZSA"2ZRDE>MIZ DL BMF [TMPACT BOOK Rt AlR] ZFEFILZULEUE.

We have published the “IMPACT BOOK: Future Generations Edition,” a booklet that provides an
opportunity for future generations to think about “Future” together by summarizing various examples
of how the world is creating an impact.

A2\ MMCET MDD EAHRZLE® LTz [IMPACT BOOK] OABICDVWT—EDFHEFLZIZED D,
TERIURDOEETFZFRLC, ABDOOMD ICKETPHUSICH I BEHEVEREVWTEDELR.

[IMPACT BOOK ffRtERAR] (&, fFRERDEZHEN 1>/ MNCEI3IMDEARE BN L]
EUTERRL. BRBESD [FEK] CDOVWTEXZMBHCULTWERIFB LS (CBBELEMFTY.

Fiz, HMTFORIE - REICIE. S<OBRERDESEIC [DKDF] EUTEERNCTHMODT
WEREEUR. A2/ MIDRADEDEHDRBEMNS., [HEETEDHDYLTNEDCIRDTNSHY
EVDEFIVIICVWEBET, HiF CHDIMPERERDBREZRMD ANMF(C/AD>TVET,

While the “IMPACT BOOK,"” which describes the status of our impact initiatives,

has received a certain amount of positive feedback, we have received some comments, mainly from

future generations, about the difficulty and lack of clarity of the contents.

The “IMPACT BOOK:Future Generations Edition” has been restructured so that future generations will be able to
realize that impact initiatives are “their own business” and think about their own “future”.

In addition, many future generations were also actively involved in the production and editing of this booklet as
“creators”. From on-site reporting on impact initiatives, to checking whether the content is easy to understand
even for junior high and high school students, this booklet has been created with the perspective

of the future generations who will be reading it.
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% [IMPACT BOOK ~fRttfRhR~] (3. T5E5M5TEZEL,
https://www.0101maruigroup.co.ip/ir/pdf/impactbook/2024/impactbook future.pdf
The “IMPACT BOOK:Future Generations Edition” is only available in Japanese.




<BESHAHAORELESEICEITIZEDIAAMCDUVT  (Reference) About Marui Group’s current initiatives and future efforts

MAHDEEVWED] ([CHE, HHORFECSRICAITTERDEHFZEHEXTBIMFINHES U Vol.1~ MFE] ZIGETBESRIA~1ZRITZLELE.

Following “Marui no Taisetsu (Marui’'s Core Values)”, we have published “Marui to Ashita Vol.1 Business that Supports Suki”,
a booklet introducing our current initiatives and future efforts.

[FLHFDIZWLVED]  “Marui no Taisetsu (Marui’s Core Values)”

AfF(E TWIRED) HAIRDEHRER « EMESARND I T2V - L—ANIKRSHBEHNTE - fIfFZES L TVETD,
THARIS T4 v ITHAFT—DBABESA. A SAMEIA-XRSUPEEDA SR bL—4~—Emi Ueoka& AICBRELLE L.
HETHDIFAZED. BT —T ERBH ST THEECDE D THEEITL.

DAENSHEE. ZTUTKEET. —[EBEUEEVNSHIDT. BSHELATVEEL] EW0WSHHEDENVE
BIEUTWEZRRE, HEDOLISTHETEFR, SHOBEEERFKEED. CNETICRVVRFATRLUEL,

This booklet was planned and produced by blkswn publishers Inc., a content label led by Kei Wakabayashi, former editor-in-chief of "WIRED" Japan.
The design was created by graphic designer Hiromi Fujita, and the illustrations were provided by Australian-based illustrator Emi Ueoka.

Over a period of half a year, our group and blkswn publishers, including President Aoi,

held dialogues to embody our desire to “convey our consistent vision from the past to the present and into the future”.

The result is a unique publication that tells the story of our company's history and future,

and is like a company history book, yet not quite.

[fFHEH U Vol.1~ [FE] ZHIETDIESZRRA~]  “Marui to Ashita Vol.1 Business that Supports Suki ”

FHAHTIL—T (3. BIZ100EETHD2031F(CMITT MFE] HEFEITDRBFLVDIRELED I > =BT,

EZa>RBCATTE FE] 2RI ESRAEHELTVET,

[FE] ZIMEIRESRAZHEL TLKDORT, AHIIL-TOEBIICHBRUBEL T REDRAT—INIILT —DESEDFEFRMEEFE A,
DOV EHBOIMEDRZLT TOK 2 C(E,. HHIIIL-—THHE Y [iFE] HEREY IFF(CHEIFE—DU EDDEDHEADE R,
ERFTOBRVREZTE(CHIBRAI BT ET, MEEDERSMER CAN TS ZEMBETERVNEER,

SEIO MHFEHLE] EWDSTFORITICLWZDELURZ,

As Marui Group works toward its management vision of “the economy driven by ‘Suki’ by its 100th anniversary in 2031,

we are promoting business that supports “Suki”.

Stakeholders who share and support the Marui Group philosophy play an indispensable role in advancing these business that supports “Suki”.
We believe that, in order to expand this circle of empathy and support, it is important to carefully communicate the background of each initiative
aimed at realizing “the economy driven by ‘Suki’’, as well as the passion and aspirations behind bringing those initiatives to life,

so that stakeholders can gain a deeper understanding of our way of thinking and values.

With this in mind, we have published this booklet, “Marui to Ashita”.
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Photo by Hironori Kim

X TRAHDZWED] XU TRHHFEH U Vol.1~ [FE] ZIGEIDESRA~] (. CHRLOHICEFMFERENCLET, UTFOTA—ALDBBRUAHFLZE.

[RHFDIZWWED] [FFEH UM Vol.1~ 7] ZIETIESRR~]
https://webmail.0101.co.ip/form2/pub/group/marui taisetsu https://webmail.0101.co.ip/form2/pub/group/maruitoashita 2026

The “Marui no Taisetsu (Marui’s Core Values)” and “Marui to Ashita Vol.1 Business that Supports Suki” are only available in Japanese.
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*I REPHOSDHHMS5E Notice from the IR Department

B AFTIL—TnHYouTubeF ¥ > FILOTEA  The MARUI GROUP Official YouTube Channel )
NAIIN—T TRRF—IAILS —DEEE EDEED—DE LT, ARYouTubeF v 2L
ARYouTubeF v > JUICT. BEUERESOEFONHTIL—TORMDEH R EZBELTLET, The MARUI GROUP

) . ) . . L Official YouTube Channel
The MARUI GROUP streams scenes from Board of Directors meetings and provides information on the MARUI GROUP’s initiatives

on the official YouTube channel as one of its points of contact with stakeholders.
https://www.youtube.com/@maruigroup/videos

[RHFI I —T OB REDEFEANR ! ] [ k- = — - [ MFE] #IE | T/RARY hH—R 1|
— B A TOMEES &I o i —KRFEOSKICADDEETIENS
CFONZDMREMRA > MafEs | HER(CIMDILZw M— RN (TBS |

"A Glance at a MARUI GROUP Board of "The Epos Pet Card,

Directors Meeting!" a EPOS cards that support ‘Suki!” "

The CFO explains the background and ; Sar We get to the bottom of the appeal of the

key points based on discussions at AN e ’r ' ' \ ' world's only credit card that you can make
board meetings! https://www.voutube.com/watch?v=33951KIztIE with a favorite photo of your beloved pet!

(Japanese only) (Japanese only)

m EEERRTHL AR - Fr ESIILD—IRERSHOAK YouTubeF ¥ >RV [BEDOFRWE ! | [CTAHIIIL-THENHET 28EZRIE
— BB UV TRESKRE T 2R > hEERBR TN T DS U—XAD [ AWEXRRE] iF—<DEICT
NHII—TOEBDEHMEN ENE LR !
The official YouTube Channel of investment management Rheos Capital Works Inc. a video featuring MARUI GROUP employees.

MARUI GROUP's efforts were introduced in a series of articles on the theme of “Human Capital-Focused Management” in which the key to corporate
growth in times of rapid change is introduced from an investor's point of view! (Japanese only)

LAR - FrESIND—OKSHE AXYouTubeF v 2L [HSEDFRUNE ! ] The Rheos Capital Works Inc. Official YouTube Channel https://www.youtube.com/watch?v=d9IIBCML8Ac
https://www.youtube.com/@okanenomanabiba

B ZOMFERER  Other disclosure materials

.ESGT—4Tw 2026 (BAZEIR) ESGHEED/\ T4 —Y > RT—FZBEETENL. SHDOREYIREZLEDI-EUVUTRDFEESHTNET,
https://pdf.0101maruigroup.co.ip/sustainability/pdf/esg/esg2026.pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information.

ESG DATA BOOK 2026 (English edition)
https://pdf.0101maruigroup.co.jp/en/sustainability/pdf/esg/esg2026 en.pdf

- N\WEARRE (BASEMR) LHDANEARE(CREITDINETOERDEHSEOAMEE. ANERIKEDKPIUS -2 ([CDWTITEBITLTHWET,
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented.

https://www.0101maruigroup.co.jp/en/ir/lib/h-report.html

- &N H>> ISSUE01~04 AF—ORIIASF—DEEFICEFT TuUbHE (Well-being) | 2HRFFEUF RECHETIHLETIL—TOERDEH
&Magazine ISSUE01~04 (Japanese only) ZHEHM5EBLTNET,
https://www.0101maruigroup.co.jp/ir/lib/magazine.html We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability.
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AERHTHBHE U TE DX IFEROTFTRICAT 3ERE. HBHMREAFLUTVDBIRNRUVSIENTH D T 2 —EDFHRICEDNTED,
KBRDOFEEFFSTSFRERCLIDAS K ERDUREMENHDFT, BEVEHDEE. I REP :marui-ir@0101.co.jp(cTEE TS0,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



